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» Single Opt-in

* Double Opt-in




 Preenchimento do
formulario

 Consentimento

 Botao Subscrever

 Entra na Base de
Dados

Single Opt-in




* Apos o Opt-ine
enviado um email ¢
confirmacao com u
- Link
Double Opt-m * Somente apos o
click nesse link a
subscricao fica
completa




Single Opt-in vs Double Opt-in

Single Opt-in Double Opt-in
« Maior angariagao de « Menor angariacao de
registos registos
» Registos podem nao « Garantia que sao
ser reals registos reais
« Menor qualificagao « Maior qualificacao
» Obrigatorio por Lel * Nao e obrigatorio por

Le



Double Opt-in

Confirm your subscription, pretty please? D inbox x & B2
Really Good Emails <hello@reallygoodemails.com= Unsubscribe 411PM (1 hourago) 3§ s :
to me -

Hi, Andre

Thanks for subscribing to Really Good Emails. This is called a plain-text double opt-in, in case you were
wondering. We can't send you anything beautiful (like emails about other emails, puppies, or home-bakad pies)
until you complete your subscription by confirming that you got this serendipitous email first. Just click the link
below to confirm... pretty please.

If you subscribed on accident or no longer want to hear from us, please don't toilet paper our houses. All you
need to do is click the link below and you will be instantly removed from our list

hitps-flemail.reallygoodemails comitfi-u-l_kuuyjk-tyhiljuyli/

P.5. We made this ascii art for you. It is slightly better than a kid's tongue depressor art project. Maybe.

(I L T O B
L]V

(1 v __|.com

Your subscription is confirmed! © &5 O

Really Good Emails <hello@reallygoodemails.com= 525 PM (2 minutes ago) Sy = -

to me -

Excellent choice, Andrel We're so thrillad you chose to join us.

This is what we call a confirmation email. Its job is to confirm that you have subscribed to our little ol newsletter.
How's it working so far?

If you have any questions about our emails or have any feedback, please don't hesitate to reply to this email.
We'd love to hear from you.

Also, we'll be including a remaoval link in every email we send you, so you can leave our list any time that suits
you. We'll just be sad.

Thanks again for joining us!

Cheersl
The Really Good Emails Team



Opt-out

YOU’D LIKE TO OPT OUT OF OUR
MARKETING COMMUNICATION?
SURE, RIGHT THIS WAY.

\-.
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® marketoonist.com




Opt-out

-acilitar o Opt-out a

todos 0s momentos

Manter o processo
simples

Garantir que o contacto
e assinalado na Base
de Dados com Opt-out
Somente utilizar os
emails validos



Opt-out

CHOOSING THE RIGHT EMOTIONAL TONE FOR YOUR UNSUBSCRIBE MESSAGE

VERY NEGATVE NEGATVE NEUTRAL POSITIVE VERY POSITIVE
O =————= ¥ | | OFFCE———= O/ 7 | DI —51 | | O=———= ]
YOV WANT TO WERE SO YOU HAVE BEEN SUCCESS! YOU HAVE BEEN
UNSUBSCRIGE 2% SAD TO SEE UNSUBSCRIBED. || vou HAVE BEEN || UNSUBSCRIBED.
HOW COULD YOU YOV GO ( UNSUBSCRIBED! | | THIS 1S THE BEST
DO THIS To Vs GIFT YOU COULD
WE NEED YOU!!! HAVE GIVEN US.
THANK YOU.
- —CCa—— | ————— e e e [+ — T — S oy PSP
VERY BAD NOT GREAT PERFECT A LITTLE WEIRD  VERY BAD




Opt-out

CHOOSING THE RIGHT EMOTIONAL TONE FOR YOUR UNSUBSCRIBE MESSAGE

VERY NEGATVE NEGATVE NEUTRAL POSITIVE VERY POSITIVE
Of=————= ¥ | | OFC=—£r= O/ ¥1| | Ol e — | | O —————x )
YOU WANT 10 WERE SO YOU HAVE BEEN || YOU HAVE BEEN ||YOU HAVE BEEN
UNSUBSCRIBE 7% SAD TO SEE UNSUBSCRIBED. UNSUBSCRIBED. | | UNSUBSCRIBED.
HOW COULD YOU YOU GO ( THIS 15 THE BEST
DO THIS To US?! GIFT YOU COULD
WE NEED YOU!! HAVE GIVEN US.
THANK YOU.
c=- —CO—e— |t —— — ] — lh__-.—:]_h_-‘ PRSI —— P
VERY BAD NOT GREAT PERFECT PERFECT VERY BAD




Thank you

You have been successfully removed from this subscriber list and
won't receive any further emails from us.

Did you unsubscribe by accident? Re-subscribe




Unsubscribe Successful

Goodbyes aren't easy, but we understand. Your unsubscribe
request has been received, but did you know MINDBODY
sends both promotional and marketing emails? You can
easily update your preferences below. Please note, it will take
a few days for your unsubscribe request to process.

Didn't mean to unsubscribe? Sign back up!

I:I I'd like to get exclusive offers, deals, promotions,

recommendations and more

I:I It's okay to send me newsletters, events and exciting

updates

I no longer wish to receive any email messages

SAVE




K

Unsubscribe Successful

Goodbyes aren't easy, but we understand. Your unsubscribe
request has been received, but did you know MINDBODY
sends both promotional and marketing emails? You can
easily update your preferences below. Please note, it will take
a few days for your unsubscribe request to process.

Didn't mean to unsubscribe? Sign back up!

| I'd like to get exclusive offers, deals, promotions,

recommendations and more

I:I It's okay to send me newsletters, events and exciting

updates

—
I no longer wish to receive any email messages x-l

SAVE




Limpar Base

de Dados

» Definir Criterios para
retirar registos da Base
de Dados

Engagement + Tempo

e Definir Procedimento

Retirar contactos sem
engagement

Notificar que nao vao mais
ser contactados



Limpar Base de Dados

O sidekick

Happy Holidays - we're
unsubscribing you!

This year, we're giving the gift of removing you from our email list.

Here's the deal.

At some point in life, you became a subscriber for Sidekick Content. This prompted
us to email you two new content pieces a week.

We then looked at that email list. We checked it twice. And we found something
not so nice - you didn't clickthrough to read any of them.

@g We get you're busy. We get your email is piling up. And we don't want to be that,
Q§’ irking, unread message in your inbox. So, unless you click the blue button below,
& we'll unsubscribe you from all future content emails.

WAIT, KEEP ME SUBSCRIBED!

Here's the deal.

At some point in life, you became a subscriber for Sidekick Content. This prompted

i ; Cheers,
us to email you two new content pieces a week.

Sidekick Content Team
We then looked at that email list. We checked it twice. And we found something

not so nice - you didn't clickthrough to read any of them.

We get you're busy. We get your email is piling up. And we don't want to be that,
irking, unread message in your inbox. So, unless you click the blue button below,
we'll unsubscribe you from all future content emails.

Cheers,
Sidekick Content Team



Angariacao de
Registos




Angariacao de
Registos

Deve existir uma
estrategia bem
definida para a
Angariacao de
Reqistos. Este deve ser
Um processo continuo
em todas as suas
frentes




Angariacao de
Registos

|dentificar todos ou
touchpoints

O momento e adequado?
O momento tem potencial
para a angariacao de
registos?

Criar mecanicas de
angariacao para cada
momento

Medir, Testar e Optimizar




« Emall

« Nome

 Qutros dados de
qualificacao

Dados a Pedir



Dados nao + Origem e forma de

- angariagcao do
pedidos a egisto

registar + Data e hora




Delegadcs de ° Contactodirectocom

os Méedicos

Informag‘a?'\o « Determinar qual a
z gm melhor mecanica
Medlca e Consentimento




* Subscricao no Site
» Landing Pages
 Redes Socilals

Angaria?ao de » Passatempos e
RegiStOS Concursos

» Cartao de Fidelidade

* Registo nas lojas
 Accoes Fisicas/Online
o Listas Externas




A colocacao dos
formularios de
subscricao no Site e
muito iImportante para
a obtencao de bons

~azZer co
formular
de acoro

resultados

M O

|0 se destaque

O COM OS

objectivos do Site



LOGO MAIN NAVIGATION

POST CONTENT

WIDGET

WIDGET

COMMENTS

WIDGET



Formularios

Quantos mais dados
sao pedidos no

formulario, me
NDessoas comp
reqgisto. Por ou

NOS
etam o

ro lado

quantos mais dados,
mais qualificada € a

lista



O humero de dados
pedidos deve ser
directamente
oroporcional ao valor
nercepcionado
oferecido

Formularios




Campos » Oferta
. = * Qualificacao
Formulario oretendida




Volume vs Qualificacao

Volume Qualificacao



Devemos medir o

sucesso ate a
conversao do Lead em

Cliente

Qualidade




Boas Praticas
Formularios

Manter Above the Fold

Usar CTA

Mencionar a Value Propositon
Usar uma caixa branca para 0s
campos de registo

Agrupar informacao semelhante
Manter numa coluna

Mostrar um exemplo de um
Email

Confirmar o formato do Email
Botao de registo destacado,
grande e proximo do formulario
CTA no botao

Opcao para o consentimento
Pagina ou Pop-up de
confirmacao



Formularios

(no) Encapsulation Encapsulation

A — —
L] L] L]
.- &
L A
- .
Ix A {:}
f \ o
@
@

B

| aoee



Formularios

(no) Colour Contrast
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Colour Contrast
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SUBSCRIBE




Don’t

Do




Don’t

Do




Don’t

Do




Don’t

Do




First Name:
Last Name: \

Emait: \
(Your emad 3odress will 3 your usemame)

© vooie  [5]
Mo spaces or dashes
Dote of BT  jyonen ox [z] vexr [3]@
Gender:  Choose a gender e
Security Question:  Cnogse 3 sscurtty questan

Security Answer: \
(Not case-sensitive)

Personal Information
First Name:

Last Name:

Dateof B wonn [3] D [z] vex [5]@

Geoder:  Choose a gender -9
Account Information
Emae
(Your email address will D2 yOur usemname)
Re-type Emait
Password:

(WIn 8 characters, T NUMDSY, CAS6-30N3Ite)
Re-type Password:
Security Question: Choose a secunty question

Security Answer:
(Not case-sensitve)

e




Do

Don't




Formularios

Your address




First Name

Email

Password

Address

(Suite, Apt,...)

Zip Code

City

Last Name

Confirm Password

State



Do Don’t Don’t




EQUAL VISUAL WEIGHT

VISUAL DISTINCTIONS

] | concet |

] o




Create Account

Place Order

Send Message

Don't Do



Formularios

VOGUE

NEws FASON CATWALR Ay ARTS A LwIsTYL oo MOt - - Q

Laverne Cox Is Beitish Voguce's Forget "Perfect” Teeth Mangot Robbie Goes From Victoria Beckham's Latest
Finst Trans Cover Star Fashion's Coolest Smitdes Are Scrcen Siren-Mode To Summcr Aocessory s A Monogramnsed
Crooked Separates In INcn Lab Coast

B T

LANA A DOATEY WSAN L VAN Y PAN CLRANT Y

¥ Varinge Prvterercen




Formularios

About  Blog v Content Promotion Hacks

Proven Strategies To Fill |

Your Sales Funnel

Get our content promotion hacks ebook & our best content




Formularios
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Formularios
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Pagina de
Subscricao da
Newsletter

Pagina no Site para
angariacao de Emails
Beneficios para

subscrever
Oferecer van
Optimo para

tagem

nartilhar

nas Redes Socials



Pagina Subscricao Newsletter Site

Join the CoffeeCup Newsletter

We'll send you mobile-friendly newsletters with tips & tricks related to responsive web
and email design. Sometimes we'll talk SEO and digital marketing, or web news.

We also offer special subscribers savings, for sure you don't want to miss those!

Some fun facts about our newsletter community

“Hobk  *60vew *34.7«

our newsletter special editions. No spa 0 our mailings.

We hate spam!
Really. It's terrible, and we never do it.
We want to give you cool apps at a great price, but also want you to squeeze them to
the max. Our team scours the web for the coolest trends and is passionate about

sharing them with you. Especially when our cutting edge apps make creating
something phenomenal, surprisingly easy.

THE SHORT STORY.
Subscribe to our newsletter

Jith extraordinary support so

Coffeecup Software Community Template Store




Pagina Subscricao Newsletter Site

JOIN OUR COMMUNITY OF OVER 40,000 MONTHLY SUBSCRIBE NOW
INSIGHT READERS

Sign up to receive FactSet Insight content delivered right to your inbox.

FactSet Insight features our unique thought leadership, .
commentary, and research reports, along with webcasts, EARNINGS INSIGHT First Name
infographics, and product news. Get articles like our

weekly Earnings Insight, ETF fund flows, deep dives into

performance and fixed income analysis, and more when Last Name
you subscribe. Complete the form to subscribe by email
today. Insight Topic*

Companies & Markets

Coronavirus

Data Science & Technology
Earnings

Economics

ESG

Regulations

Risk, Performance & Reporting
Wealth Management

SEE THE ADVANTAGE

) PRIVACY POLICY | TERMS & CONDITIONS ONLINE PAYMENTS | MODERN SLAVERY ACT
SR R SRR e r N Tl | CALIFORNIA CONSUMER PRIVACY ACT | LEGAL | SITE MAP




Pagina Subscricao Newsletter Site

™ SMASHING 8 = . .
& MAGAZINE Articles Books Events Jobs Membership

Design & developmant  Physionl & digitalbooks  Confermaes & workshops  Find work & emplayees  Webingrs & ewfy bi

OUR CHARMING

Email Newsletter

We love useful stuff and we love quality writing; that’s why we send out an
editorial email newsletter twice a month with useful tips, tricks, and resources for
designers and developers — thoroughly collected, written and edited by us

exclusively for our readers.

Qur ne ten and edited wi

e and care.

etters are curat

third-party mailings or hic echniques and

13 ess, Gradie A [
goodies. Ah, you'll re a free eBook on accessibility. just because
you are smashing, of course
22 Srate of Varlable Font
m ( A a1
70 A ation In Beact. 0 ticky.and Inclusiye

Smashing Newsletter

1ess For T I 1
Upgrade your inbox and get our editors’ picks ) - Jtior
2x a month — delivered right into your inbox =X : 1 v A
Earliexissu
’pe ¥ %
Juma py.and ¢ ) Mad
=e pW 1 De o Huma
= The Dy ¢ uid Font
2 T o
umber of ads p a
" un; and to hely we send out at most one X an ezl and we
monthly special issue which is dedicated to Smashing projec Wl 5 X } t
4! 1 e

ve'll make sur

pre

ucts. We appreciate your support, and Keep your

subscription worthwhile

Of course, you can cancel

pur subscription at any time; simy

the “Unsubscribe” link in the footer of the last newsletter issue. The

Smashing Newsletter w vs be free of charge, We respe

privacy, and will rdata to third parties, no

spam you. You have




SIGN UP FOR NATIONAL

GEOGRAPHIC NEWSLETTERS

Thank you for your interest in email r
zelect the desired newsletters, and click Sign Up to submit

s from National Geog:

Step 1: Enter your email address.

Step 2: Select emails you'd like to receive.

Animals Family

Enjoy meaningful stories and

This monthly newsletter will inspire
inspiring images designed to you and your family to explore,

entertain and educate you about learn, and find mof

vays to have

our wild kin, fun together.

e 3 Sample

Science Special Edition

These surprising and informative Don't miss alerts on new

stories will g discoveries, amazing phenomens

you a deeper
appreciation of our immense and our enterprise journalism.
universe and our fragile planet.

See 3 Sample See 3 Sample

Video History
View a curated collection of Sign up for our weekly History
captivating videos, and tels on newsletter, filled with stories and

and film highlights from National

images that explore the past and

all that was init.

graphic and WILD.

See aSample See a Sample

SIGN UP

Pagina Subscricao Newsletter Site

Input your email addrezz below,

Photography

Don't miss our award-winning
photography, compelling visual
storytelling, and photographer
tips

Travel

visuals and tips for drea

doers alike

See a Sample



Pop-ups

NO ONE LIKES POP-UPS.
BUT THEY'RE PROVEN TO

GET USERS’ ATTENTION. N q‘

® marketoonist.com




Directo
Time-delayed

Scroll-delayed
Exit-intent
Two-step




Pop-ups

Weilrome ¢ !
- —

D
K A, %

For a Limited Time
You're Invited to Enjoy An 10% OFF your first online purchase

Exclusive Offer

Yes, No,




Pop-ups

Women's

Men's

G( hu 1 Kids

LETS BE SOLE
MATES

Sign up for schuh emalls and get.

* 0 rOQAN 1OUNGLD Of The Latest styles
- OCIANG CO3'S 303 3000 LOCIS
« I frst 100k 8t O COmPetTIOns and OMers

tmal

Pio0d0 10000t 150 1000 yOuU'S lich 10 Dodr e

Womens Moes Kics

POal %7 59 O QB0 Q0K W SOOVENG PO e
PANRLE O DA et

0207 500 WS / Saove Trder 1 Pranci Order / My Account | B=at So0

Accossoties

Brands

8 Q

“e
Googhe

Cumtorvar Reviewn




Pop-ups




Pop-ups

Join 80,000 other marketers with
our free Basic membership

Get free marketing planning templates, guides and alerts

Bupa /.. Canon groupm HSBC < @ OTA"] unicef@ {3 (6)
Unilaver vodafone

« Free digital marketing planning templates
« Free fast start guides to review your approach

« Free alerts on the latest developments

You'll be joining the 80,000 Smart Insights members from 50 countries who trust our advice
to Plan, Manage and Optimize their marketing.

GET ACCESS >



» Objectivo de converter

» Consisténcia com a
origem

 Minimizar distraccoes

* Sem pontos de fuga

* Incluir imagem ou video

 Formularios bem
elaborados

o Testemunhos

o Utilizar cores
e CTA




» Optimo para SEO

» Gera leads
continuamente

y » Aprendizagem de
Beneficios Marketing

* Permite ligar a outras
campanhas

 Cria viralidade




Landing Pages

‘ YOUR COMPANY NAME 4—a

ATTENTION GRABBING HEADLINE

SECONDARY HEADLINE

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Maecenas nec vestibulum.

* Lorem ipsum dolor sit m ¢ 0

-~ s
* Vestibulum tincidunt PINACY POUCT

* Cum sociis natoque N TrusTe w

1117

A Testimonial

Lorem ipsum dolor kit amet, consectetur adipiscing elit. Mae
cenas nec vestibulym. Lorem ipsum dolor sit




Lead Magnet

\_/

U
O

m conteudo que atral
M determinado

Ublico. Muitas vezes

somente ha acesso a
este conteudo em
troca de um registo




Lead Magnets

Pro
Pro

Resolve um

olema

mete um Ganho

-specifico
Rapido Consumo

Alto Valor
Demostra
Autoridade



Lead Magnets

Ebook

Checklist
Webinar
Voucher

Gu
Tu

o-do List
‘emplate

1a
orial

Re

NOrt

Infografia

Cu

SO



Lead Magnet

Lead
Magnet
Lead
Lead




Funil de Vendas Angariacao de Leads

Facebook Ad

Adwords @
()

@ Landing Page Pagina Agradecimento Download
Lead Magnet

Ad Network\ N Optin oo T
;

O ., @ .
% __H ...............
Searen [ oerm | :
CALLTO ACTION
) : Download
Email :
‘ Email Agradecimento - Lead Magnet
T > I .| XNES | snemnn
Email 1 Email 2 Email 3 Email ...
v




Landing Page Lead Magnet

How to Build a High-
Performing Content Marketing

Funnel (Guide + Free Template)

4 Apr1o,2021 21K downloads

® sample will be generated in a minute.

As most marketing communications have been pushed further online due to Covid-19, the bar far
content quality has never been higher thanin 2021. In addition, the pandemic has created various
challenges to measuring content marksting performance,

How can marketers create conkent Funnels thak drive results and engagement despite these obstacles?
Discover our ultimate guide and learn about:

= \Why optimizing your conkent marketing funnel is so imporkank

+ The main content challenges post-pandemic and how to solve them

s The content types and channels that work besk at TOFU, IMOFU, and BOFU stages

= How to choose metrics to measure success ak each of those stages

+ The key attributes of top-performing content
This guide contains:

= Insights from studies involving over 350 marketers
+ Data from analysis of 1,200,000 articles’ URLs
= Expert advice from some of the key leaders in the induskry

+ Free template for mapping yvour content Funnel ideas



Landing Page Lead Magnet

Download your PDF

Name
Email
Phone

Country Portugal v

Company

| agree to the Terms of Service and Privacy Policy.

By submitting this form, you agree to receive marketing
Mmessages.

Send me SEMrush news, events and exclusive offers

Download PDF



Landing Page Lead Magnet

Thank you for downloading this ebook!

Don't Forget to share the link with Friends.

000

Check out our E-book section and find dozens of useful guides and
researches.




Lead
Generation
Ads

Angariacao directa via
Anuncio



Facebook Lead Ads

D Comment ;:) Share

Cristobal Castilla
You all look so happy!




Linkedin Lead Gen Forms

4:21 PM Fa%, WD

FixDex Custom Solutions ﬂ

Today

.. aponsored

Idea for better project management
Dear Aarom,

With FixDex Custom Sol Jbians, it's easy to see

all the information you care about in one place,
Your customized platform will empower you to
make taster, better-informed decisions to
optimize your ROL

= Build with the data you already have
= Align your arganization
= Visualize your metrics

Sign up for a free trial tod ay and see what

FixDex can do for you

Signup



Google Ads Lead Forms Extention

= Google

buy a car X n

MAGES VIDEQOS SHOPPING NEW

Ad - www hautemotors.com

The Future of Car Buying | Incentives and
Real Offers | HauteMotors.com

Haute Motors Dealers are Committed to a Great
Experience. No hidden fees. Real Pricing. Actual
Vehicles. New & Used Cars. Guaranteed Savings
Options: New, Used.

E Interest rates starting at 6%*
Apply now

Ad - www.buyacarauto.com

Buy A Used Car Online | Fair, No-Haggle
Pricing | Lower Prices for Great Cars

Avoid the dealer and shop from home. We bring
the car to you for a test drive. Every car...

4




Integracao Lead Ads

Linked [T}).

N\ Google Ads



e Sucessao de
perguntas

* Qutput de acordo
com as respostas




 Personalidade

e Assessment

» Diagnostico
 Knowledge Test
 Pontuacao

* Survey
 Verdadeiro/Falso
e Trivia

Quizzes




Want More SEO Traffic?

Answer 9 guick questions and | will dive you a personalized step-by-step 7-week action plan
showing you exactly what you need 1o do to get more traffic.

What is the URL of your website? NEXT

We analyze your welbsite to identify SEQ errors,
keyword opportunities, and competition.







* Premiar quem

Referrals Angaria Novos
Leads/Clientes




" - e Premios Directos
Mecanicas » Cumulativos

Referrals + Leaderboard
» Passatempo




Q \°<*) Brandon Gains

Get up to 16 GB of free space by inviting your friends to Dropbox!

For every friend who joins and installs Dropbox on their computer, we'll give you both 500 MB of bonus space (up to a limit of 16 GB)!
If you need even more space, upgrade your account.

Invite your friends by email

Add names or emails

More ways to invite your friends

@7 Copylink | https://db.tt/Qp2DWIfX




Referrals

Refer your friends - Win awesome prizes!

@ iy D
Sepdifua i
Gt your friends to Sign wp with this unigue URL:
I u- Bufer Frisach
RELpS: S S BOT jOF . CORS S PEOEEAT

0

LT T
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Referrals

® O

Ol& Hi André!

Ganhe 15€ por recomenda a SKLUM aos seus
amigos

Comece a ganhar dinheiro com a Sklum!

Junte-se ao SKLUM Friends Plan e receba um
cupdo de 15 euros por cada amigo que faca

uUMa compra na nossa pagina.

Mais referéncias, mais cupdes: facil, nGgo?!”

Quero participar!




