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Escolha
Plataforma




Decidir quais sao 0s
objectivos

Definir o Budget

Retorno previsto com Email
Marketing

Prever a evolucao que vamaos
no Email Marketing

Listar as features obrigatorias
e as nice to have

Seleccionar as Plataformas
Short list das Plataformas
Trial

Escolha




« Preco

« Dimensao da lista e volume de
envios

« Conhecimentos tecnicos e
facilidade de utilizacao

« Criacao dos Emails

« (Gestao dos contactos

 Reporting and Analytics

 Integragcao com outras Apps e
Plataformas

« Angariacao de registos

« Opt-ine Opt-out

« Segmentacao e Personalizacao

e TJestes

Marketing Automation

e Seguranca

« Suporte




Email Marketing

‘.' Active >
€-goi

marketing cloud

&% sendinblue

WCW L% GetResponse

reet. ( AWe ber Campaign Monitor
A ‘iContact

@ emma Constant Contact’

Exactla




Email Marketing

Mailchimp eGoi Sendinblue ActiveCampaign
Gestao de Lista v v v v
CRM v v v v
Formularios v v v v
Landing Pages v v v v
Segmentacgao v v v v
Dados Variaveis v v v v
SMS v v v
Automation v 4 v v
Facebook Ads v v v



Escolha Plataforma

Qlick@

& YOUR BUSINESS NEEDS =

i
wzs DO YOU NEED A BUSINESS wz & SIZE, NDUSTRY = (o

SOFTWARE? oo 55

We've done the research, so you don't have to. S =
& MARLET RESEARCH

SAE TIME, MONEY ¢ STRESS, FREE SERVIGE. & EXPERT REVIEWS J

Grow your business with the right Software Solutions.

400+ Software Categories Questions

Accounting & Finance HR X cia
- - «

https:.//www.itglick.com/



https://www.itqlick.com/

Tipos de Email



HTML vs Text
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Text

Keep chatting with all your Messenger contacts. Upgrade to Skype
today.

Hello,

Starting April 8th, we will begin upgrading customers from Messenger
to Skype. The process will take a few weeks to complete. April 8th
is the first day you may be required to upgrade. This is a bit later
than the March 15th date we previously mentioned to some of you as
we wanted to give you more time to make the transition.

To keep chatting with your Messenger contacts, simply upgrade to the
latest version of Skype using the instructions below and sign in
using a Microsoft account (this is the same ID you use to sign into
Messenger). Once signed in, your contacts will already be there.
You'll be able to instant message and make video calls with them just
like before, and start discovering new ways of staying in touch,
including Skype on your mobile or tablet.

[Upgrade now]
http://www.skype.com/go/wlmdownload?cm mmc=MSFT%7LINK B1l- -z71 MSE WLM P1 1x1 US

Yours sincerely,
The Messenger and Skype Teams

New to Skype?

1. [Get the latest wversion of Skypel.
htto://www.skvoe.com/oo/wlmdownload?cm mmc=MSFT%7LINK B1l- -z71 MSE WLM P1 1x1 US



HTML Complexo
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THE MAGAZINE

The visual history of space suits

spacesait mate

 from the cotton snd rebber used by carly high

LEARN MORE

fw

TODAY IN HISTORY

On June 24, 1509, Henry VIl and Catherine of

rst wife, are crowned king and queen
of England.

{ISTORY MAGAZINE

This 19th-century London dandy caused a
style revolution

FOLLOW THE TRENDS.



Andre, a few days ago | emailed you about a common mistake marketers make.

It's the stranger diversion phenomena, where you accidently let unvetted
marketers send you down the wrong path.

This mistake can quickly consume your most valuable asset: your timel
So the real question is this: Who can you trust for marketing wisdom?
| hope Social Media Examiner is at the top of your list.

You won't see us jumping on the hype train unless there's a real underutilized
opportunity we're convinced has staying power.

Because we're a media company, we track industry changes very closely. We use
all of our media (articles, podcasts, live shows, and YouTube) to bring you
experts.

The best of the best are offered the opportunity to train our members in the Social
Media Marketing Society.

Each month we deliver live and original workshops on topics we know will make
you a better marketer.

Imagine being part of @ community that equips you to be ready for whatever
comes next.

The Society offers you training, support, and access to a welcoming community
of peers who loves to talk about the ever-evolving world of marketing.

"Trying to keep up on everything new and the best way of doing stuff was really
hard to do before the Society," said Tom Mills.

Click here to discover more

There are 140 workshops waiting for you right now.
Hope to see you on the insidel

Mike Stelzner, founder of Social Media Examiner

id:2021-02-24-20:10:10: 111t

Stop all Society 2021 related emails | Stop all emails from Social Media Examiner or update email
address.

Social Media Examiner: 13025 Danielsen Street, Poway, Ca 92064




Text vs HTML

Text

e Consisténcia entre
Clientes de Email

« Aparéncia mais
pessoal

* Menos problemas

* Pior medicao

« Maior taxa de
abertura

« Sem apelo visual

e Dificil criar

destaques nos CTAS

HTML Complexo

Inconsisténcia
Mais impessoal
Desformatacao
Mais facil de medir

Pior taxa de
abertura

Maior apelo visual

CTA com mais
destaque

Maior risco de ser
considerado Spam

HTML Simples

« Consisténcia

« Aparéncia mais
pessoal

* Mais facil de medir

 Maior taxa de
abertura

« Maior apelo visual

« CTA com mais
destaque

 Continua a ser
HTML



 Newsletter

 Emalil Promocional

 Noticlas

 Press Releases

* Seqguencias de
Emails

» Triggered

 Transaccionals

Tipos de Email



Triggered
Emails

Welcome
Lead Nurturing
Reactivacao
Carrinho
abandonado
Transaccionais
Aniversario




Tipos de Emaiil

Newsletter Campanha
* Envio regular * Envio nao regular
 Layout fixo » Layout variavel

« Tematica fechada « Tematica aberta
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Templates

Definir templates para
0s diversos tipos de

orete
—acill

—mails que se

Nnde
a e aumenta a

celer

idade do
DroCesso

Mais facil para o
reconhecimento de

guem recebe



Anatomia de
um Email




© SPF

Sender Policy Framework

« Autentica a identidade da
entidade que envia e que a
mensagem foi enviada a partir

Aute“tica?ao de um servidor autorizado
. DKI M

DomainKeys Identified Mail
 Autentica a identidade da

entidade que enviae o

conteudo do Email



Autenticacao

DMARC

Domain-based Message
Authentication, Reporting &
Conformance

Funciona a partir do SPF e
DKIM. Serve para informar que
accao deve ser realizada se
alguma das autenticacoes
anteriores falhar

BIMI

Brand indication message
identification

Necessidade de ter DMARC
Melhora a credibilidade e
legitimidade de quem envia,
mostrando o seu logo na inbox



After BIMI

Before BIMI

all T .

Search

Q, Search Q

GrubHub

Make your lunch come to you
Choose from over 20 eateries near you...

National Geographic

The Great Barrier Reef
Australia's great natural wonder.

Food Network

What is cooking tonight?
Weeknight bolognese with pappardelle...

*

*

[}

network

(=)

GrubHub

Make your lunch come to you
Choose from over 20 eateries near you...

National Geographic

The Great Barrier Reef
Australia's great natural wonder.

Food Network

What is cooking tonight?
Weeknight bolognese with pappardelle...

*

*



Reputacao
@ Return Path

@a’tchGuard’

Reputation Authority

'_"O TOOLBOX",

;‘5 litmus

i

SENDFORENSICS

Postmark

-A®S-

SpamAssassin

mail® tester

Y2500~



Grade My Email

re @M

https.//grademyemail.co/

Grade My Email

Want more inboxing? GradeMyEmail shows you how to win
the game of email deliverability.

My Account



https://grademyemail.co/

: e |Info Emall
Anatomiade . Cabecalho

um Email » Corpo
* Rodape




e From

e Assunto
 Preheader




 |dentificacao clara
de gquem envia a
comunicagao
From » Personalizar com
O nome do
contacto que
envia




The countdown has begun — FL 2.0 is almost here! z D Inbox X

Mikael at Funnelytics =ceo@funnelytics.io» Unsubscribe

o me *

B Funnelytics __

Hey André
I'm so excited!

After two years of hard work and development, we're finally ready to announce the
upcoming launch of Funnelytics 2.01

It's the next evolution in customer journey performance.
It's & platform unlike any other, that will help your business scale faster.

Watch our quick overview video, and if you schedule a demo today, you'll be eligible
for great early bird and launch incentives.

Mikael Dia
Founder & CEO @ Funnelytics

Funnelybics Inc, 220 Yonge Sireet, Suite 400, Toronto, OM, Canada
Unsubscribe Manage preferences




Manter com menos de 50
caracteres

Nao utilizar All Caps
Transmitir sentido de
urgencia

Clareza

Ser especifico

Evitar palavras
relacionadas com Spam
Possibilidade de usar
Emojis



Curiosidade
FOMO

Humor

Incerteza
Vaidade

Ganancila
Preguica




e Antes de Criar o Emaill

e Rever antes de Enviar




‘Windows Phone landscape 61 characters



SPAM

SPAM Trigger words

% off Double your income Great offer Never Remove

$3% Earn § Guarantee No gimmiks Reverses

100% free Earn extra cash Help No hidden costs Sample

100% satisfied |Extra income Hidden No investment Satisfaction
Acceptance Free Hidden assets Now only Satisfaction guaranteed
Accordingly Fast cash Increase sales Obligation Save §

Act now Free Increase traffic One hundred percent free |Search engine listings
Affordable Free gift Increase your sales One time Serious cash

Apply now Free info Incredible deal Opportunity Solution

Avoid Free installation Info you requested |Order now Special promotion
Billion Free investment Lifetime Order today Stop

Cash bonus Free leads Limited time offer |Please read Success

Chance Free membership Lose Prices Test

Cheap Free offer Maintained Problem Thousands

Click here Free preview Make $ Promise you Urgent

Compare rates |Free trial Medium Refinance Visit our website
Credit Get started now Miracle Reminder Web traffic




* Linha que aparece a
seguir ou abaixo do

Assunto

Preheader * 40 a 50 caracteres

« Alinhado com o
Assunto



A0 HOogIe BB00KS - DDOES, QOOGIE, COIM, BUWeB00RS - LNNSIMEs Magic LN 1ng YWeD, Anaroig, IFTone & 1IFag. '

This month's Issue... - Wishing you a safe and merry holiday season! When opiie
Hide elements in desktophwebmail clients - Praview - On desktopiwebmail client
Image maps in email - Preview - Meet our remode support team The Internationa

Phone numbaers in emall - Prasdewr - Order ABC Plzra now! s Friday. Yo want




oncs Tosta =

From Name

Subject Line —

PreheaderText —————

Kevan from Buffer

You're invited! Join us for 25 days of socl...
Ermal not displaying comectly? View itiny... -0

Garrett from CoSchedule
21 Socal Meda Engagement Tacsies To ...
Hey there, | just wanted 1o share the latest... -0

Friday

Friday

Kamil from Pressly
The no-bufishit guide to bulldnga SCLID ... |
Tha week's best content, curated with lov... -0

Frictay

Robert Mills
Perfonnance driven content A
Hi Aaron, Do you know how your content .. -0

Friday

Alex at Groove
NEW: How we doubled our emad subsen, .,
Hi thero, 'm just wiiting to ot you know th.., -~

Fritay

Jon Morrow
(Nenw post) The Uitimase Tratfc Hack: Ho, ..
You know what? Sometmes you havo 1o ...

Frekay

Thuescay

smpn @13 IRED

B




Preheader

With Preheader Text

@ 0 42%m )

00000 giffgaff = 15:29

< Outlook Inbox Edit

® TJC Emarketing
A fresh look at email marketing

Put your sales message directly into the inbox
of your prospects and customers. How do you...

Lorem Ipsum 15:27
Proin tempor eget justo vitae efficitur

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Mauris laoreet cursus urnain i...

Lorem Ipsum
Proin tempor eget justo vitae efficitur

Without Preheader Text

@ 9 42%m )

eee00 giffgaff = 15:29

< Outlook Inbox Edit

® TJC Emarketing 15:29
A fresh look at email marketing

Not displaying correctly? View this message
online<http://emails.emarketingbytjc.co.uk/q/1...

Lorem Ipsum
Proin tempor eget justo vitae efficitur

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Mauris laoreet cursus urna in i...

Lorem Ipsum
Proin tempor eget justo vitae efficitur



Desktop Preview Text Support  Avg # of Characters Displayed

Apple Mail (] 140

Lotus Notes 8.5 Q N/A
Outlook 2003 N/A
Outlook 2007 N/A
Outlook 2010 N/A
Outlook 2013 35
Outlook for Mac 2015 55
Mobile Preview Text Support  Avg # of Characters Displayed
Android Native App V] 40
Android Gmail App

Android Yahoo! App

BlackBerry

iOS Native App

iOS Gmail App

i0S Yahoo! App

Windows Phone

Preview Text Support  Avg # of Characters Displayed
] 75

* Varies depending on the subject line length.

Devices used:
Samsung Galaxy S3 ~ Android 4.3
BlackBerry Z10

iPhone 6

Nokia Lumia 520 - Windows Phone 8




* Branding

« Nome do Email
 Data

« Numeracao
 Ver na Web

* Opt-out

Cabecalho



(Q\ airbnb

Smiles Davis’s invitationis
about to expire

Smiles Davis invited you to book Luxurious Forest En-Suite with
soaking tubl for Jan 9 - 12.

77—\ You have until 7:33 PM EST on Jan 2 to book your
' reservation before their invitation expires.




Copy
Imagens

Links

Botoes
CTA




* 500 a 600 px largura

* Vertical

« Separar as diferentes
SeCCoes

* Deve ser Responsive
ou Mobile

Layout



« Utilizar fontes de sistema

« Paragrafos curtos

« Utilizar bullets

C « Utilizar bold para realcar
O « Utilizar CTA
py « Corpo de fonte para

titulos com 22 px

« Corpo de fonte para texto
com 14 pX




* Imagens com 72 dpil
 Dimensao do espaco
Imagens que vao ocupar
» Colocar Alt Text nas
Imagens



Gifs Animados

What a year it's been

In 2019, we helped you store and protect the things that matter
most to you — like your great travel photos and family videos, and
all your important files. Let's take a look at how you are using your
storage to protect all those memorable moments and more. Then

we'll revisit the rest of the year with Google One.

6 5 0 G B o Dirive 649.14 GB
. L 12 894 MB

of your 2 TB storage is el :
Photas 34 MB

used

We had your back-

1M

IL1A

BESTSELLERS FACE LIP EYE MULTI-USE

MULTI-STICK 101

Perfect for on-the-go application, this blendable + buildable
formula melts into the skin for a soft wash of color.

Warm it up with your finger or pair it with our Perfecting Buff
Brush for a perfect flush every time. Blend it onto the apples
of your cheeks or apply like a balm for a kiss of color.

SEE MORE SHADES>



Gifs Animados

Nem todos os Clientes de
Email correm as animacgoes
O primeiro fotograma deve
passar a informacao
completa

Nao ter um loop nem muito
curto, nem muito comprido
Evitar animagcoes muito
repetitivas

Utilizar sempre alt-text
Criar Gifs 0 mais leves
possivel

Medir resultados



Texto vs * 40% Imagem para 607%
Texto

Imagens » O Copy € que vende



Texto vs Imagens

LER VERGILIO FERREIRA

TN NOMES QUE DERAM NOME A LITERATURA.

As Livrarias Bertrand assinalam o Uinquentendrio de 0
Existencialismo é um Humanismo - Da Fenomenologia a Sartre,
com 30% de desconto nas principais obras

de um dos maiores mestres da nossa literatura.

De 21 de maio a 3 de junhu.
venha a Bertrand e aproveite 0s nossos descontos.

Se ndo deseja voltar a receber esta newsletter proceda da seguinte forma: dirija-se 3 Area de Cliente do site
Dia 1 de Junho, sexta-feira, as 18.30,

vivivi.bertrand.pt & na opcio Mewsletters anule a subscricio de Newsletters,
Caso pretenda entrar em contacto connosco ndo responda 3 este email. Escreva-nos para |eitori@bertrand. pt a LER leva \-pr;{fllﬂ até 2 Bertrand do Chiado.
Com Hélder Godinho. Virgflio Kasprzykowski. ¢ Paulo Ferreira.

Mederagao de Anabela Mota Ribeiro.

Um encontro literdrio a ndo perder.

Campanha vdlida a1é 3 de junho em toda a rede de liveanas.

voltar a receber esta newsletter proceda da seguinte forma: dirija-se 3 Area de Cliente do site

Se ndo deseja
t e na opcdo Newsletters anule a subscricio de Newsletters.

vivivi.bertrand.

Caso pretenda entrar em contacto connosco n3o responda a este email. Escreva-nos para leitor@bertrand.pt



Help the MODSLETTER reach your Inoo, Just add

Toview Fils emall online, click hers
MO0SIENENTMO0 GO I YU CONEdE.

Shipping offer
Hello, would you like free shipping with MOO?

Wg'll just 3zzume the answer is yes, which works out rather nicely - becsuse for the next
45 hours, that's what's happening!

Simphy place an order within the next 48 howrs using the code SHIP2M2 at checkout -
whether it's Business Cards, MiniCards, Stickers or even Luse Business Cards - we'll ship it
to you sbsolutehy fres”.

So, if you've never made any MOO products, it's the perfect time to give us a try. What
are you waiting for - get on board!

I —

From,

The MOO Crew

“Thils ofier s a1k unill midnilgit PST Friday 308 March 2012 3nd apolies 1o S cheapest shipping option only_

Ve hope you Tegalked Tk newskeRer because you skgned up for | on MIOD.COM. I you didnt sign up o jou need i
wrsutsarios, U oan Wnsutsoine here We're sarmy o 5e2 1ou go, Tough.

Hap ?e MOOS_ETTER reach your inbox, jus: add

To view s emall online, click hare
e MOSieTAn@mo0. COm 90 YOUr COMaCTS.

=1

Hallo, wouid you Bka free shipping with MOO?

WeTl Just 255uma 1he answer IS o5, which WOTKS Ot r3mar nicely - Dacause for th2 next 43 hours,
hat's what's nappening!

Simply piace an order wiin e nedt 43 hours using e cose SHIP2012 2t chackout - wheter B's
Business Carcs, MIniCarcs, Stickers OF even Luse Susiess Carcs - we'll ship R0 you adsoksely
free~.

S0, ¥f you've naver mace 2y MOO products, I's M2 periact tima 10 ghve Us 3 try. YWhat are jou waking
or - get on bozng!

From,

The MOO Crew

*Tris offer 5 valld untll midnignt PST Fricay 30 March 2012 and appiias 1 the chaspast shipping option
onty.

‘We nope you receied TS newsianer DacsUsSS JOu SIgNad LR for i on MOOD.COM. ¥ you ciian® Sign up of
FOu Need 20 USUDSTTIDE, YOU CaN UnsSUtSorioe hare. YWeTe SOmy 10 S jOu gO, Though.



Links

=
F— =

Episodic video, served four ways

Lisa Marinelli

Video Marketing

Whether you're a tech company for marketers or a music streaming platform
for artists, you too can create original content. Learn from four companies

that are seeing success with episodic video today!

7 Featured Posts

What Changes to YouTube
Means for Marketers

Find out what you can do to take more
control over your viewer's #xperience.




Nao usar imagens
Mobile first

Destaque
Cor
CTA




Botoes

Standard Button Shapes

ghost button shadowed button




Call to Action

Usar verbos de accao
Chamar a atencao
Deve ser especifico
Transmitir o ganho
‘ransmitir urgencia
CTAs curtos




e OHTML devera ser

HTML e Text Simples

* Devera sempre existir
uma versao em Text



HTML e Text

AMAZON.CO.UK

As yﬂu've recently shown interest in Irregular Choice, we thought you might like to
see a selection of the most popular items.
Irregular Choice Womens Ladybug Low Court Shoes
Irregular Choice
http://www.amazon.co.uk/gp/product/B00GIZQWCA/ref=pe epc si text

Price: £79.99 - £84.99

=

Irregular Choice Kim Bow Navy Floral New Womens Hi Heels Court Shoes
Irregular Choice

http://www.amazon.co.uk/gp/product/BO0IZSMWKW/ref=pe epc si text Your Amszoncouk  TodsysDsesls  Ses AN Departmants amazoN.ouw Your Amazoncouk  TodaysDeals  See AllDeparsments
Price: £59.99

T Hello Andre Novais de Paula,

Irregular Choice Cheeky Moose Pink New Womens Fabric Hi Ankle Boots Shoes Heels Hallo Andre Novals de Paua

| lar Ch As you've recently shown in
rregular Choice AS U renay SNOWN IMATast IN NTSqUEr CHOSSS, W INOUGI YU MEgIT NKE 10 552 3 SeSe0Ban of e MOSt POpUEar Bams popular items
hittp://www.amazon.co.uk/gp/product/B00IAT14PE/ref=pe epc si text

tin Imeguiar Choice, we fhought you might liks to see a selsciion of the mast

[x] Cliaue aqui Imegular Choice Womens Ladybug Low Court Shoes — Irregular Choice Womens Ladybug Low Court Shoes rr—
com o bot3e Freguar Chacs  —— Iraguiar Choice —
Shop all Irregular Choice oo b erice: £75.89 - £04.59 e £10.99  £84.99 v 10 Wish tist |
http://www.amazon.co.uk/s/ref=pe epc fl2rh=i%3Ashoes%2Cn%3A355005011%2Cp 4% rako para = R
3Alrregular?20Choice&bbn=355005011&ie=UTEF8 transferir
imagens.

Para sjudsr
Amazon.co.uk

http://www.amazon.co.uk/ref=footer-amazonloge, ——— _

o R Imegulsr Choice Kim Bow Navy Florsl New Womens Hi | — R .

] =] Cliqua 2aui Heels Court Shoes :::;ﬁlglfcﬁr’rmf Kim Bow Navy Floral New Womens Hi Learn mare
Connect with Us Gireite do ¥reguiar Chaice Wwegular Cholce o= Adel to Wish List |
On Facebock raks para Srice £59.99 )
https://www.amazon.co.uk/gp/redirecthtm|/ref=sef fh?ie=UTF88ocation=http:// transferic PHsgEiched om and ol by irga Shass Price. £59.99
= bl Dispaiched from and sold by Virgs
www.facebook.com/AmazonUK&token=6BDOFB927CC51ET6FF446584B1040F70EATEBBET parg e
On Twitter L lar Ch ch, Mo Pink MNew Wi
http://www.amazon.co.uk/gp/redirecthtml/ref=sef twitr/?location=http://twitier.com/ El Cligue agui meguiar Shoios Cheeky Moose Pin emens —
e Fabric Hi Ankle Boots... | — s Shop all Iregular Choice

AmazonUK&itoken=7A1A4AESF6CEOBD277D8295E58702D283F329C0F ;?::mg dor @ ¥regutar Chalce

rato pars Price £74.59 _ =
We hope you enjoyed receiving this message. However, if you'd rather not receive future e- transferic Dispatched fram. and said by \irga Shoss. klndle 4t
mails of this sort from Amazon co.uk please opt-out here: ;’Egerfs:j £52
me ara ajudar... Now save £10 »Learn more

26gdE0sq)660Ty3r8YSgHUOOwaz.ulznink4dz.

Find Great Deals on M|

ons of Items Storewide

Terms and conditions apply. Click on the offer for details of applicable products and terms
and conditions. Offers are for a limited time only and subject to availability. Discounts and Find Great Deals on Millions of ltems Storewide
savings on offers on products scld by Amazon.co.uk (excluding MP3s) refer to savings
against Recommended Retail Price ("RRP"} or our previous selling price, as indicated.
Discounts and savings on Amazon MP3s refer to savings against our previous selling price,
or as otherwise indicated. Offers on products sold by a Marketplace seller are subject to that
seller's terms and conditions of sale. See http://www.amazon.co.uk/ for details.

» DIY & Tooks )

Computing

with us

amazZoNcou °""“[iu

Amazon.co.uk is a trading name for Amazon EU Sarl, for Amazon Media EU and for Amazon
Services Europe Sarl, all of which have their registered office at 5 Rue Plaetis, L-2338

We hope you enjoyed receiving this message. However, if you'd rather not recsive future =-mails of this sort from Amazon.co.uk please
opt-out here

Luxembourg. Ve RoER YU el en MECaVIFG TS meSEaDE. However If YOUT FERT Gt MECEyE RSt S-malls of SRS SCR DM AMSEIR CO.K Dlesse
sy Tamms and conditions apply. Cick on the offer for datais of appicable products and tams and condiions. Offers are for a Emited tme anly
. B P it o ottt o e e et e el subject to svaRabity. Discounts and sEvings on offers an products sal by Amazan.os.uk (sxchiding MP3s) refar to Savings against

. . E e and coedices sty gk o e oz 3 of aceilcabic product terms ard cor e e o =
Please note that this promotional e-mail is being sent from an e-mail address that cannot ooy e St 1 linbiitty Dicpures e sy o ol or prccts S0l by Aee o eriing taFas; reter o sovirgs Recommendad Retsd Prcs (RRP") or our previous aling pros, a= indicated. [kcounts and =aving= on Amazon MP23= refer to =aving=
! ! J P e S s e e e e T against our previous seling price, or a3 otherwise indicated. Offers on products sald by @ Marketplace seber are subject to that seber's

receive e-mails. If you have any questions and wish to contact us, click here: http:// e e e e e e e o et s il e e e o e e e A Tor detats

Ee wes an cormimces G sag B tarnesais

www.amazon.co.uk/gp/browss.html/ref=pe ContactUs/?node=502564

Amazon.co.uk is 2 trading name for Amazon EU Sarl, for Amazon Media EU and for Amazon Senvices Europe Sarl, 2l of which have their

smese 2o 1 8 vening rame for Ameme U San. for Amazor Madls S1 a0t Amamn Sanves Sues San, sl S unlcn Favs malr e

regisbered cfice of S Rus FincSs.

Reference: 444279111

Fieaac note o i3 promeacnal S 3 BING 3G MM G C-mRH! GOGTES3 GK CANNGR IECEIVE ST Y0 RGVE SRy Rue38CrS ara Plaazs nate that this promational a-mad is baing sant fram an =-mai addrass that cannat reeaive a-mais. If you have any questions and
= 65 Conbect 13 wish t contact us, X
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Mobile

THE NEW
PINK
Non-Responsive Design COLLECTION

DISCOVER

Responsive Design

THE NEW
PINK
COLLECTION

DISCOVER i

THE NEW
PINK
COLLECTION

; ¢ —
The New Pink Collection 3 ..,? ) f
) =
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut ¥ z \
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ﬂ e #
. { e/ 1‘

Headline
Lorem ipsum dolor sit amet, consectetur The New Pink Collection

adipiscing elit, dolore magna.

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation.

Consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et
dolore magna.

- OVER

Headline

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, dolore magna
Consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et
dolore magna

DISCOVER

Headline

Lorem ipsum dolor sit amet, consectetur

Fashion Category adipiscing elit, dolore magna.

Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed  consectetur adipiscing elit, sed  consectetur adipiscing elit, sed
do eiusmod tempor incididunt do eiusmod tempor incididunt do eiusmod tempor incididunt
ut labore et dolore magna. ut labore et dolore magna. ut labore et dolore magna.

READ THE STORIES



Rodape

Redes Socials

Opt-out

Morada e Contactos
Razao do envio

Onde se Inscreveram
para receber as
CcoOMuUNICACOoEeSs

Politica de Privacidade



Rodape

Subscription Administration

You are receiving this email because you are subscribed to the Mequoda Spotlight.

Help us be sure that this email newsletter gets to your inbox. Adding our return address
megquodaf@e mequoda.com to your address book may ‘whitelist’ us with your filter, helping future email
newsletters get to your inbox.

Unsubscribe? Clicking the "junk® button in your email client won't take you off our list. If you want to unsubscribe,
please do it properly by removing vourself from the Mequoda Spotlight.

This message has been sent to andrenpaula@directimedia.pt
WCIDV2:BC2FCEDTF3C1 TFE2BCE413DETACEFA3DDEFSEBSFFDEEE044

Did a friend send this to you? Sign up for our newsletter and recieve a special report-Seven Online Publizhing
Secrets-at no cost to you.

Forward this email to a friend
Unsubscribe from Meguoda Spotlight
Manage your email preferences

Send feedback to the Editor

Meed to contact us? Contact us by email.

Mequoda Group, LLC

whenw. mequoda.com
77 Main Street
Hopkinton, MA 01743
(366) 713-1005

We value your privacy and will not rent your email address to anyone. Wiew our privacy policy.




 Aumento de
. . aberturas
Beneficios . Maior CTR
Segmentacaoe - Maisconversoes
Personalizaqaa ¢ Menos unsubscribes
 Aumento de
satisfacao




Segmento 1 Segmento 2 Segmento 3




Cliente 1 Cliente 2 Cliente 3




Conteudo Dinamico

&

SHOP FOR:

Chock out ail new styies and

INAOVELONS 08 Nxe Lo

MEN WOMEN K0S NIKEWD NEW RELEASES

BE THE FIRST TO GET
OUR LATEST GEAR

SHOP MEN'S NEW RELEASES

&

SHOP FOR.

Chock out 2k naw styles and
AOOVations on Niko,.com

MEN WOMEN KIS NIKEID NEW RELEASES

BE THE FIRSTTO GET
OUR LATEST GEAR

SHOP WOMEN'S NEW RELEASES






Automation

Agradecimento
Welcome
Onboarding
Aniversario

Reminder

Lead Nurturing
Carrinho Abandonado
Cliente Infiel
Fidelizacao

Emails Trasaccionals




Campanha de
Lead Nurturing

Uma serie de

Actividades e
Mensagens de
INg enviadas

Oara u

Cliente duran

Marke

M pote

periodo de te

ncial
eum

Mpo



Lead Nurturing

Agradecimento . Contra- .
Artigo Case Study . CTA Reforgo Promog¢ao
e Lead Magnet Objeccao

Ell Eil El EEl EKEE KB KN



Lead Nurturing

Telemarketing

Remarketing Remarketing Remarketing Remarketing Remarketing Remarketing
Agradecimento -
8 antraﬂ Case Study Artigo CTA Reforgo Promocgdo
e Lead Magnet Objeccdo

Ell Eil El El EE KB KN



naod

Perfarms Google
keyword search

Downloads

Reads blog post .
whitepaper

Sees social media
post

free whitepaper”

Doesn't open

Receives 1st
email with
educational
resources

Enters email
campaign

Visits landing
page with
influencer
testimonial

CTA: "Sign up for
a free trial"

Receives 4th
email with case
study

Signs up for free

Top of the Funnel

Receives 2nd email
with invitation to
free webinar

Doesn't open .
CTA: "Sign up for
a free trial"

Receives 3rd email
with video content

Middle of the
Funnel

trial

CTA: "Geta

guate”

Bottom of the
Funnel



Really Good Emails

O Q_ search Explore  School  More... Sign In

Really Good Emails

The web'’s best, and most attractive g curated collection
of over 7,929 emails, showing off both design and code.

Check out ecommerce, fashion, retention, or brands like Pinterest, Apple,

Postmates, and Invision

New Emails Categories  Companies

ﬁ JAMES'

So easy a rabbit
coulddoit...

They're back.

]
]

il

|
ok |
i

a
[ 1Y e
Lo

The Rover Capsule

https.//reallygoodemails.com/



https://reallygoodemails.com/

Milled

M"_LED Brands

Popular Brands us ~

Emails sent Mar 17, 2022

ROKA - Mar 17

Lock in your $100 off with a Home
Tryout Kit

ROKA

ULTIMATE PROGRESSIVE
LENS UPGRADE

$100 OFF

FINAL HOURS

order a Hc
s purchase:

anyway (to

e end of the fl:
and begin building

All Categories

your Ultimate progressive lens

Milled is a search engine for

email newsletters

b

Search b

s or keywords

Find sales, deals, coupons, and discount codes from

92k+ brands and retailers.

Settings

Net-A-Porter - Mar

The must-have staples to wear this
season

Your new
closet heroes

Ry L S

lansitional
lavers

Top

https.//milled.com/

7 Tula - Mal

Mented Cosmetics - Mar
NEW Exclusive Primer Bundles! Your skin & gut will love these

mented

New!
Perfect Prime

6«4/’&: /

For a limited time only, save even

MORE on our new bundles!

T

\ Search

Mar 17

Brooks Brothers
Factory styles are going fast

&

BROOKS
BROTHERS

INCREASE YOUR
(SHIRT) OPTIONS



https://milled.com/

Exemplo - Welcome

Welcome
. Feelng meh?
t?‘ -?»? cylldx-on 'c M ‘ m‘
al A'l'(‘.‘.‘ wealt f:‘n ¢
L -IH sy
Coarioad The App

Q

Find a doctor Instantly for you or your fomily

W

Makn Informed deciiora,

See your decters’ colendars in recl Sme

74

Spend leas time in the walting reom

Dask An Appotriees

Zocdoc

Qoo



Exemplo - Alimentar Base de Dados

Follow Us Off the CIiff
e Rea"y Good Emails We know what your mother said. If Really Good Emails jumped off a cliff would

you go with them? Yes, of course you would. Don't be silly.

Hey Andre!

We've been sending you emails for two weeks now and thought
we'd check-in with you. We like to make sure we got your info
correct so that we're not calling you Steven when your name is (‘ .+
actually Stephen...or Stephanie — that's just awkward. + & ! -

Relationships are all about communication, right? So let's % ﬁ_“}”@

communicate and make sure we have your name and details

correct.

And don't worry, we're not sure if we're ready to introduce you Design Better. Spam Never.

to mom yet either. We just want to make sure when we send

you flowers, they have the right name on them. Who says email Update Subscription - Articles & Interviews - Free Resources - The RGE Shop

can't be romantic?

IS THIS YOUR NAME? ) .
We sent this email to you because of your insatiable thirst for email inspiration that does not make your

eyes burn like you were thrown into a lake of sliced raw onions—ugh, the worst.

All this shit is ® Really Good Emails 2022 All these images belong to us and our moms all said this is one

instance w ant to. All the emails apparently belong to the

individual companies, we just sort of "web photographed” them when they put them in our emiail inbox

gift

in our living room—you can find us at 1040 W

If you want to send us gifts, fan mail, or anything that does not include stalking or us waking up with you

601

Vashington St, Greenville, SC, USA

Or, if you're just tired of hearing from us, you can unsubseribe too.



Exemplo - Alimentar Base de Dados

@ Really Good Emails

Really Good Emails Email
Preference Center

Is your name spelled incorrectly? Change your email? Update
all your info using the form below! Or, if you're just tired of
hearing from us, you can unsubscribe too.

Name

Andre Novais de Paula

Email

andrenpaula@gmail.com

Company

Country

Twitter Username

Your Birthday (so we can party like it's 19991)

Emails you DON'T want in yo' inbox
[0 Weekly Roundups (best emails and articles of the week)

Feedback Fridays (deep-dives into submissions and
inspiration)

[J RGE School Reminders (info on upcoming classes)



Exemplo - Newsletter

@ Trello

Better Views For You (And Your Team)

Learn how Trello Views bring context to work and help
teams tear down barriers across projects and tools.

Get Perspective

Disrupting Your Daily Schedule Can
Actually Make You More Productive

Make disruption a good thing by putting it to work for you.
Shake things up to snag that eureka moment!

Remix That Routine

9 Ways To Make The Holiday Season Less
Stressful For Your Employees

The gift we all want: To reduce stress on your team while
still meeting all the deadlines.

No Gift Receipt Needed

Should Your Team Adopt a Five-Hour
Workday?

Explore the pros and cons of cutting back on the
conventional 8-hour work day.

Top Collaboration Resources

Discover the key to teams that
are productive and satisfied!

Check Them Out

nt more?
Get your prod i at the Treflo

pp Store » Google Play

Copyright © 20
y i

/in Browser | Privacy. Policy, | Manage




Exemplo - Update

View as webpage

' &%?\EECB Coronavirus testing updates
— : -

Coronavirus:
What you need to KNOW

Protecting our patients

®

At Quest Diagnostics™, we place our patients’ health and
safety above all else. During this coronavirus (COVID-19)
health emergency, we're doing everything we can to serve
our communities while also protecting our patients and

answering your questions.

STAY INFORMED

When and how to take action
It's important to reach out to your doctor immediately if you have a
reason to suspect COVID-19.
As symptoms of COVID-19 mimic the
flu, your doctor will determine if you Contact your
need COVID-19 or flu testing.

_ doctor for
Please do not go to a Quest patient
service center. Quest does not collect COVID-19

COVID-19 specimens — only your doctor .
can do this. testi ng.

CDC COVID-19 resources

The CDC is an excellent resource for details on COVID-19 prevention,
symptoms, diagnosis, and care.

GET CDC FACTS

Encourage your family and friends to stay
informed about COVID-19 by sharing this

message.

Some tests may not be covered and, therefore, not paid for by your insurance company. Refer to your
benefit plan or call your insurance company to find out if this testing is covered. Also, talk to your
doctor about the right testing for you.

Temms of Use | Privacy | Unsubscribe | QuestDiagnostics.com

Language Assistance / Non-Discrimination Notice | Asistencia de Idiomas / Aviso de no
Discriminacion | oS8 ( Au30% 51

Quest, Quest Diagnostics, any associated logos, and all associated Quest Diagnostics registered or
unregistered trademarks are the property of Quest Diagnostics. All third-party marks—® and ™—are
the property of their respective owners. £2020 Quest Diagnostics Incorporated. Al rights reserved,

This communication is intended for adults at least 18 years old in the U.S.A.

Contact Us: Quest Diagnostics, 500 Plaza Drive, Secaucus, NJ 07094—Attention: Digital Marketing
Department



Medir



* Definir os Objectivos

* Definir as Metricas e

KIPs

 Medir os resultados

 Comjparar com
campanhas anteriores

« Aprender

 Melhorar




Percentagem de
—malils entregues

Taxa de Entrega




Taxa de Entrega

(NUumero de Emails
Entregues + Emails
Enviados) " 100

495 Emails Entregues -+
500 Emails Enviados °
100 = Q9% laxa de
Entrega



Taxa de Percentagem de

0essoas que abriram
Abertura o Erpail




Taxa de
Abertura

(NUumero de Emails
Abertos - Emails
Entregues) * 100

250 Emails Abertos + 500
Emails Entregues ™ 100
= 507% Taxa de Abertura



Click-through
Rate

UNICOS € 0S

Raclo entre os C

-Mma

entregues com

SUCessOo

ICKS
ILs




Click-through
Rate

(Clicks Unicos + Numero
de Emails Entregues)
100

500 Clicks Totals + 10.000
Emails Entregues ™ 100
= 5% Click-Through Rate



CliCk-to-OPen Racio entre os Clicks
Rate unicos e 0s Emails

abertos




(Clicks Unicos + Numero
_ de Emails abertos) * 100
Click-to-open
Rate 150 Clicks Totais + 1.000
Emails abertos * 100
= 15% Click-Through Rate



: Raclo entre os
Unsubscribe Unsubcribes e os

Rate “mails entregues com
SUCESSO




(Numero de
Unsubscribes + Emails

Unsubscribe Entregues) * 100
Rate

5 Unsubscribes + 1.000
Emails Entregues ™ 100
= 0,5% Unsubscribe Rate



Taxa de Percentagem de

c = 0Eess0as que
onversao converteram




Taxa de
Conversao

(Numero de Pessoas que
Converteram + Numero
Total de Email Entregues)
" 100

400 Pessoas
Converteram + 10.000
Emails Entregues ™ 100 =
476 Conversion Rate



Taxa de Taxa de Emails ndo
Bounces entregues



o Soft Bounce

e Hard Bounce




e O Email é valido,

mas nao pode ser
entregue




 Emails invalidos,
fechados ou hao
existentes
« Devem ser retirados
Hard Bounce da lista
Imediatamente
« Podem tornar-se
Spam Traps




Taxa de
Bounces

(Numero Total de
Bounce Emails -+ Numero
de Emails Enviados) “ 100

75 Bounced Emails +
10.000 Numero de Emails
Enviado™ 100

= 0.757% Bounce Rate



Retorno por Retorno por cada
Email Email enviado



(Resultado do Email +
Emails Enviados) ™ 100
Retorno por
Email 50.000 € Vendas =
10.000 Emails Enviados =
5 €



Retorno por Retorno por cada
Subscritor Subscritor



(Total Gerado + Numero
Retorno por de Subscritores) * 100

SlIbSCI‘ItOI‘ [30.000 € Vendas + 5.000
Emails Enviados = 6 €



Return On Retorno face ao
Investment Investimento



(Valor Vendido -
nvestimento Realizado) =+
nvestimento Realizadol *
100

(1.000 € Vendas - 100 €
nvestidos) / 100 €
nvestidos] * 100

= 900% ROI




Aberturas Opt-out Bounces
+29% € uma boa +5% é um bom 0.3% é -2% de Hard
taxa de abertura CTR aceitavel Bounces




7 >, mailchimp

indust Agerage m;_rafe Hard Soft Unsubscribe
ndustry pen 1 Bounce Bounce Rate
Rate Rate
Non-Profit 25.17% 2.79% 0.33% 0.49% 0.20%
Pharmaceuticals 18.58% 2.25% 0.39% 0.53% 017%
Photo and Video 23.24% 3.23% 0.43% 0.65% 0.40%

https.//mailchimp.com/resources/email-marketing-benchmarks/



https://mailchimp.com/resources/email-marketing-benchmarks/

Métricas

kd Campaign Monitor

INDUSTRY AN O
AVERAGES [~] w A

OPEN RATE CLICK-THROUGH RATE CLICK-TO-OPEN RATE UNSUB RATE
Advertising & Marketing Agencies 18.50% 2.30% 12.20% 0.20%
Agriculture, Forestry, Fishing & Hunting 23.20% 4.00% 17.00% 0.10%
Consumer Packaged Goods 18.10% 2.40% 13.00% 0.20%
Education 24.90% 4.30% 17.30% 0.10%
Financial Services 24.80% 2.70% 10.60% 0.20%
Food & Beverages 15.20% 1.70% 1.30% 0.10%
Government & Politics 26.70% 6.00% 22.40% 0.10%
Healthcare Services 23.40% 3.70% 15.60% 0.30%
IT / Tech / Software Services 19.50% 2.80% 14.30% 0.20%
Logistics & Wholesale 22.70% 2.40% 10.60% 0.30%
Media, Entertainment, & Publishing 20.80% 3.60% 17.50% 0.00%
Nonprofit 25.50% 410% 15.80% 0.20%
Other 17.80% 2.20% 12.30% 0.10%
Professional Services 18.30% 2.80% 15.20% 0.20%
Real Estate, Design & Construction Activities 19.70% 3.50% 17.70% 0.20%
Retail 12.60% 1.10% 8.50% 0.00%
Travel, Hospitality, & Leisure 17.70% 2.00% 11.50% 0.20%
Wellness & Fitness 21.60% 2.80% 13.10% 0.40%

Average 18.00% 2.60% 14.10% 0.10%



B Pharmaceuticals

20.00%

15.00%

10.00%

5.00%

0.01% 0.20%

0.00%
Open Rate Click Rate Soft Bounce Hard Bounce  Abuse Rate  Unsubscribe
Rate

m 2021 Email Marketing Benchmarks Segmented By Industry

https.//linchpinseo.com/email-marketing-benchmarks-industry/#pharmaceutical-email-marketing-metrics



https://linchpinseo.com/email-marketing-benchmarks-industry/#pharmaceutical-email-marketing-metrics

Testar e
Optimizar




e Teste de Envio

e Teste de
Optimizagao




Teste de Envio

Enviar a diversos
testers

Checklist de
verificacao

‘esta
‘esta

‘esta

rtodos 0s links
r 0 Opt-out

r 0 'Ver na Web'’

Ler e corrigir os textos



e Todo Correcto?
Enviar

Teste de Envio « Algum Problema?
« Corrigir
Enviar Teste



Mail Tester

(= |
o Teste o nivel de Spam de seus Emails
\ / -. e i
. = Primeiro, envie seu e-mail para:
& [ |
test-mmO0s553xk@srv1.mail-tester.com v
[ |

Em seguida, verifique sua pontuacao

A

mail  tester

https.//www.mail-tester.com/



https://www.mail-tester.com/

Wewl Parislte, Voes veds envizr gsea @l

Ponguzlesos ; j

T

¥

Z | Assunto: Amazon recommends "1 Abov ish Full Cover..." and more ecebido 0 minutos atras

<

Clique aqui para ver a sua mensagem
v SpamAssassin gostou de vocé

~ Vocé estd autenticado adequadamente

<

O corpo da sua mensagem apresenta erros

~ Vocé ndo esta em nenhuma blacklist

<

Nenhum link quebrado

<J-Bof-0 0

Seu adoravel total: 9.5/10

| https:/www.mail-tester.com/test-fapfax7pt ‘ (-] ‘

FAQ Give Feedback SPF Guides SPF & DKIM check APl Login

mail  tester
https.//www.mail-tester.com/



https://www.mail-tester.com/

Teste de
Optimizacdo | €SI€S A/




e

CLICK HERE




Tem de representar o
universo

Tem de ter significado
estatistico




Teste de
Optimizacao

Tudo pode e deve ser
testado com o objectivo de
melhorar os resultados das
campanhas

Comecar por testar as
caracteristicas que sabemos
gue condicionam mais 0s
resultados

Testar somente uma
caracteristica de cada vez



 Subject Line
 Layout

* Imagens

« Headlines
 Produtos

TeSte de o Ofertas
Optimizacao * Conteudo

+ Copy

e Fonts

e (Cores

« Botoes

e CTAS



A/B Test

Build A Data-Driven Company Build A Data-Driven Company

H Amela H Amela

Buikdng a 1osting and opliMEZation Program & a new lerritory for Many busiresses In
ordor for It 10 CAtch On, your program 0epends On The DeoDie and procosses behing
esting, NOt just ChOORING & Meting plationm. Have 8 DOk & Our webinar on how 1o bulld &
thving culture of tosting & CPEMIZAtON Bf yOUr CIDANANON

Buiding a testing and optmization program s & new lermitory for many busingsses. In
order for It 1o catoh on, your program depends on he people and processes behind
testing, not just choosing 8 testing platiorm. Have a Iook af our webinar on how 1o bulld a
thrving culture of testing & oplimization at your onganization

T9s Incihute case studed from the Coama Ky Amencs cCampagn, bost practces from
Brooks Bedl customers. and OpSmiedy’s own strategees for implementng A/B testing
across the comparny

Tips nclude case studes from the Obama for Amenca campeign, best practces from
Brooks Bell customens, and Optimizely's own strategees for mplementing A testing
across the company

The Optimzely Team The Optmaely Team

? 49.6% clicks



Processo Teste
de Optimizacao

Criar as amostras da
Base de Dados
Enviar testes para as
aMmostras

Medir os resultados
dos testes

—nviar para a Base de
Dados a opcao com
melhor resultado




Resultados
Teste de
Optimizacao

Nos Testes nao medir
somente as aberturas.
Nem sempre as maiores
aberturas levam a
melhores resultados.
Medir sempre ate a
ultima conversao



Conversoes

Conversoes




Guess The Test

f ’ Q
About Glossary Contact

r~ : - .

[

CAN-Y © L) GUESS THE TEST?

Weekly Gamified A/B Tests

THIS WEEK'S FEATURED TEST

What's the best
converting hero Culligan of Calgary Wi

image? ;:',-i s v-.'.(._.... , [
A SR Y el B , <

.

TAKE YOUR BEST GUESS

https://guessthetest.com/



https://guessthetest.com/

uess The Test

© MONDAY-FRIDAY 800AM TO §00°M (@) caw(403) 879-4404

You could give your people

CulligamWator

Culligan of Calgary

Expert Water Treatment, Softeners, Filtration, Reverse Osmosis
Filters & Trusted Service in Southern Alberta

P T e T W

@ CALL (403) 879-4404

Culligan of Calgary >

|

i Expert Water Treatment. Softeners. Filtration, Reverse O'_.nuv oy —— .

‘ Filters & Trusted Service in Southemn Alberta ‘ -
3

|

https.//guessthetest.com/



https://guessthetest.com/

Guess The Test

° §
s ? About Archived Tests  All Articles & Resources  Pro Member Benefits Community Forum  Glossary Reviews Contact an Member Login
(v 4 ! ) !

Results: What's the best converting hero image?

WINNING VERSION

Results {QX

The hero image featuring Calgary’s skyline skyrocketed web form inquiries by 87.05%, at 99% confidence /
compared to the *happy customers” image

Why did the city skyline image work so well?
Poll Results - The Best Guesses:

CLICK HERE TO FIND OUT
Version B
You'll get an insightful analysis and valuable takeaways you can apply to your own work. Version A
Note \nalysis section is typically only available to Pro Members. However, you get a special

sneak peak.

free

https://guessthetest.com/



https://guessthetest.com/

Check-list

O 0O doofbddood

Objectivo

Email de Envio

Email de Resposta
Assunto

Ortografia

Racio Texto/Imagem
Visualizacao Web
Versao Mobile
Versao Text

Base de Dados Opt-in

O O

O O Od o o o

Segmentacao

Opcao de Opt-out
Imagens bem
dimensionadas

Alt Text nas Imagens
Dados Variavels correctos
CTA

Teste ao email e envio
Testes para optimizagao
KPIs



Problemas e
Solucoes




Poucos Registos

Analisar os pontos de
contacto com os potenciais
Clientes e preparar um
pom sistema de registo
para cada um destes
oontos

Garantir gue a mensagem e
a proposta de valor sao
claras

Rever e testar novos
layouts, textos, cores, etc
Testar novas formas de
angariacao




Poucas
Aberturas

Segmentar e Personalizar
Verificar se estamos a ser
relevantes

Garantir que os Emails
estao a ser entregues
Melhorar os Assuntos dos
Emails

Focar os Temas e
Assuntos

Reenviar Email



Poucos Clicks

Segmentar e Personalizar
Clarificar o Assunto

-Oocar as comunicacoes
Destacar os Links

Repetir os Links em
diversas zonas do Email
Reforcar o WIIFM e os
CTAS

Reenviar Email




Poucas
Conversoes

Segmentar e Personalizar
Rever a coeréncia da
campanha (Copy e Imagem)
Confirmar se existem Clicks
e gue nao existem
Conversoes

Rever a plataforma de
destino

As plataformas de destino
devem estar preparadas
para mobile

Rever processo de
conversao



Notas Finais




. |

Estrategla



Angariar
Registos




Ccustomer
Journey e
Funis de
Vendas

3



Conteudo

4



Medir,
Testar e
Optimizar

S






Email Marketing

e-goi

o ;

Constant Contact’

Exactlargel

;“g Litmus

(@ AWeber

$% sendinblue

/) emma

>
Campaign Monitor

‘iContact
L4 GetResponse

Active >



Lead Scoring

Markeio ~ HUBSQSY

pardot € Infusionsoft m



Pop-ups

optinm®nster

w SUMoMe

@ Bloor
elegant

AddThis

Icegram

%i NINJA POPUPS

sharethis

justuno

PIPpPIty

4




Landing Pages

(®) unbounce < Leadpages

o Swipe Pages

I0Jinstapage

P4 ConveriKit



Quizzes

QZ Z r h SurveyMonkey-

HubSpt Typeform

é SurveyAnyplace = LeadQuizzes



CRM

HubSEDt pipedrive
CRM

N Aoy ©ovtiger

SUGAR
Nutshell  «ls Highrise




Inbound Marketing

Hubsppt eloqua.  11) Marketo

& Infusionsoft. lecclovers"‘ O mautic

<

RD Station “J&/ SharpSpring  5INNAMIZE




Referrals

viraol  <kickofflabs  Talkable®-

3‘ ReferralCandy  Baal=0a1ile 4

Referral Factory



Social Media Management Tools

£ buffer \ Hootsuite:

agora pulse

; TweetDeck PUBIFR




Monitoring

% quintly E socialbakers



Reputacao
@ Return Path

@a’tchGuard’

Reputation Authority

'_"O TOOLBOX",

;‘5 litmus

i

SENDFORENSICS

Postmark

-A®S-

SpamAssassin

mail® tester

Y2500~



Colaboration Tools
S

OneDrive z:
& %
Dropbox
EVERNOTE

Google Drive




Facebook Groups

g oo




Workplace by Facebook

(Workplace

by facebook




Asana

»o ASANA h Moonrock Co. 9
My Dashboard Mission to the Moon ~ a ‘—'a 0 a

Website Redesign List

Rocket Science

Lunar Topography Add Task

Star Gazing Club

= 2
@ Alex Y. .,\/,' Wednesday o
A —

Recruit team of astronauts 3 Q

Mission to the Moon
Purchase supplies & spacecraft o Organize anti-gravity training session
Design flag to place on moon N

Mission Ops i 3 sessions per astronaut

" o : ti it traini : (*3 Last session should be 1 week before launch
Recruiting rganize anti-gravity training session :

Engineering Notify press of launch day & time Tuesday 9
R&D

Plan viral video to film in space

29

Schedule training sessions
Run safety check of spacecraft Thursday @

Land on moon & celebrate

a Skylar J.
"% |s the simulation room available next Monday? The treadmill

will be installed that day.

@ Ryan O.

" It's available. The trampoline is already there. Boing!

oYY




(0 Boards

Jo)

New Hire Onboarding & Tavidix ¥ & Team Visible

Before First Day
Manager Reaches Out

= o4 ©Jul20 a

o
Forms to Sign

A 3

T P
by

Confirm Arrival of Insurance Cards

Setup Training - Support Team

S
[

Setup Training - Systems Team

» oo
[e———1]

Schedule Remote Payments

Add a card...

On First Day - First Week

Check out our Employee Manual

Fill in Paperwork
Get Added To Office Directory
Get on Our Birthday List

Blurb Gets Sent Out to "All" about

Read this explanation on your 30,
, & 90 day review.

Add your "You" card in the *Who's
Who" list in the main Onboarding for
New Hires Trello Board

Add a card...

fpaAr
+ “gvVictor @ Q %
- Show Menu

Done Can | Have?

Get A Tour
= 22

Get Building ID and Floor Key Card READ ME FIRST

Esp Training Equipment / Desk / Headphones /

More on Desks & Chairs

A New Snack

A Bike In The Office

Friends Visit for Lunch
Add a card...




Slack

Acme Sites

# events
Tina

CHANNELS

#

#culture

Today
Meredith Brown

) Really need to give some Kudos to @julie for helping out with the new

influx of tweets yesterday. People are really, really excited about
yesterday's announcement.

e @

Kiné Camara
No! It was my pleasure! People are very excited.

Damien Baker
What are our policies in regards to pets in the office? I'm assuming it's a no-
go, but thought I would ask here just to make sure that was the case.

My pooch just had surgery and I'd like to be with them if possible.

Jake Grimes
Your assumption is correct. Mostly for allergy concerns, but the building
also has a restriction on them.

Jake Grimes

Building Policies and Procedures

SECURITY POLICIES
» All guests and visitors must sign in
¢ Guests and visitors must be accompanied throughout the office

Damien Baker
Thanks Jake!

@@

O & Q @ w

About #culture

Channel Details

Pinned ltems

12/19 Members

Shared Files

£\ Notification Preferences



* Freelmages

* Picjumbo

» Gratisography
» Pixabay

Stock Image



@ PIKTOCHART

(®) VENNGAGE vicme'




Profissionais



Pedro » LinkedIn
Caramez » Social Selling

https.//www.facebook.com/ruipedrocaramez/
https.//www.linkedin.com/in/caramez/
http.//www.pedrocaramez.pt/



http://www.pedrocaramez.pt/

_ » Estrategia
Frederico » Marketing Digital

Carvalho » Redes Sociais
* Emall Marketing

https.//www.facebook.com/fredericodigital/
https.//www.linkedin.com/in/fredcarvalho/
https.//fredericocarvalho.pt/



https://www.facebook.com/fredericodigital/
https://www.linkedin.com/in/fredcarvalho/
https://fredericocarvalho.pt/

» Estrategia

e SEO
Paulo . Content
Faustino Marketing

 Redes Sociails
e Facebook Ads

https:.//www.facebook.com/paulofilipefaustino/
https.//www.linkedin.com/in/paulofaustino
https.//www.paulofaustino.com/



https://www.facebook.com/paulofilipefaustino/
https://www.linkedin.com/in/paulofaustino
https://www.paulofaustino.com/

« SEO
» Google Analytics

https.//www.facebook.com/ittechbuz.web/
https.//www.linkedin.com/in/jorgecunha/
https.//ittechbuz.com/cms/pt-pt/inicio



https://www.facebook.com/ittechbuz.web/
https://www.linkedin.com/in/jorgecunha/
https://ittechbuz.com/cms/pt-pt/inicio

Marco
Gouveia

« SEM
« SEO
* SEA

https.//www.facebook.com/marcogouveia.pt/

https.//www.linkedin.com/in/marcogouveia/

https:.//www.marcogouveia.pt/



https://www.facebook.com/marcogouveia.pt/
https://www.linkedin.com/in/marcogouveia/
https://www.marcogouveia.pt/

» Estrategia
e Facebook
e Facebook Ads

Vasco
Marques

https.//www.facebook.com/vascomarques.net/
https.//www.linkedin.com/in/vascomarques/
http.//www.vascomargues.com/



https://www.facebook.com/vascomarques.net/
https://www.linkedin.com/in/vascomarques/
http://www.vascomarques.com/

» Marketing
Ilvo Conteudos

Madaleno « Instagram
e Pinterest

https.//www.facebook.com/oivomadaleno/
https.//www.linkedin.com/in/ivomadaleno/
https.//ivomadaleno.com/



https://www.facebook.com/oivomadaleno/
https://www.linkedin.com/in/ivomadaleno/
https://ivomadaleno.com/

e Facebook
e Facebook Ads
 Chat Bots

Luciano
Larrossa

https.//www.facebook.com/lucianovlarrossa/
https.//www.linkedin.com/in/lucianolarrossa/
https.//lucianolarrossa.com/



https://www.facebook.com/lucianovlarrossa/
https://www.linkedin.com/in/lucianolarrossa/
https://lucianolarrossa.com/

» Marketing Digital
* Video Marketing

https.//www.facebook.com/helderpintomarketingdigital/
https.//www.linkedin.com/in/helderpintomarketingdigital”
https:.//helderricardopinto.com/



https://www.facebook.com/helderpintomarketingdigital/
https://www.linkedin.com/in/helderpintomarketingdigital/
https://helderricardopinto.com/

* Marketing de
Performance

» Google Ads

* Facebook e
Instagram Ads

Roberto
Cortez

https.//www.facebook.com/robertocortez.pt/
https.//www.linkedin.com/in/robscortez/
https.//robertocortez.pt/



https://www.facebook.com/robertocortez.pt/
https://www.linkedin.com/in/robscortez/
https://robertocortez.pt/

Ana e Facebook
Mendes » Facebook Ads

https.//www.facebook.com/AnaMendesConsulting/
https.//www.linkedin.com/in/anamarisamendes/
http.//www.anamendesconsulting.com/



https://www.facebook.com/AnaMendesConsulting/
https://www.linkedin.com/in/anamarisamendes/
http://www.anamendesconsulting.com/

2
/)"17

)

» Estrategia

Andre » Marketing Digital
Novais de » Marketing
Paula Relacional

* Email Marketing

https.//www.facebook.com/andrenovaispaula/
https.//www.linkedin.com/in/andrenpaula/
https.//andrenovaisdepaula.com/



https://www.facebook.com/andrenovaispaula/
https://www.linkedin.com/in/andrenpaula/
https://andrenovaisdepaula.com/




Livros

S
AN NG AND OPTIMIZING
YOUR DIGITAL MARKETING

Digital Marketing

'

MARKETING.

How 1o Wear & White Hat,
Shoot Straight, and Win Hearts.

Chad White

Foreword by Jay Baer

AlL
MARKETING BLUEPRINT

BUILDING AN EMAIL LIST ASSET

STEVE SCOTT

PROVEN TIPS. SOLUTIONS & TOOLS
FOR SMALL BUSINESS OWKERS

EMAIL
PERSUASION

CAPTIVATE AND ENGAGE YOUR AUDIENCE,
BUILD AUTHORITY AND GENERATE MORE SALES
WITH EMAIL MARKETING

IAN BRODIE

DRAYTON BIRD




Marketing Digital para Empresas

ANDRE NOVAIS DE PAULA | ANDRE ZEFERINO
FREDERICO CARVALHO | MARCO GOUVEIA
PAULO FAUSTINO | VIRGINIA COUTINHO

MARKETING

DIGITAL

GUIA PRATICO PARA AUMENTO

DAS VENDAS NA INTERNET E
0 ‘-_“\(.@8
+3 0

www.marketingdigitalempresas.pt




Marketing Digital na Pratica

PAULO FAUSTINO

ARKETING

Como criar do zero uma estratégia de marketing
digital para promover negécios ou produtos

MARCADOR




MKT Digital 360

DIGITAL
360

www.mktdigital360.net

\"/



Facebook para Negdcios

FACEBOOK ¥

PARA
NEGOCIOS

COMO VENDER
ATRAVES DA
MAIOR REDE
SOCIAL DO
MUNDO

DVS

EDITORA




Marketing Performance

Pedro Celeste « Luis Bettencourt Moz

MARKETING
PERFORMANCE

80 métricas de marketing ¢ vendas




Avalie todas as semanas
0 sucesso do seu negécio




Digital Marketing
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Understanding Digital Marketing

4th Edition

*Underitanding Digital Marketing accomplishes well the SMcult
feat of assemdling current practical strategies from keading
eaperty in the Sgital marketing
Cavol Cxecyutive O

3 ‘! T~
Understanding

DIGITAL
MARKETING

Bodof

Damian Ryan




The New Rules of Marketing and PR

THE INTERNATIONAL BESTSELLER

Te NEW RULES
o MARKETING

DAVID MEERMAN SCOTT



Pinterest,
Instagram, Google+,
and more!

likeable

social media

How to DELIGHT YOUR CUSTOMERS,
Create an IRRESISTIBLE BRAND,
and Be Generally
AMAZING ON FACEBOOK
(and other social networks)




Digital Marketing

Digital
Marketing

Strategies for
Online Success

Godfrey Parkin




Jab, Jab, Jab, Right Hook

4
NE W YORK TIMES BESTSELLING AUTHOR

— GARY VAYN[RBHIJI(— |

3 % %ok % % & % PRESENTS o A& % & o & % &

| JAB, JAB, JAB,

HOW TO TELL YOUR STORY.
iN A NGISY SOCIAL WORLD
| —HEARENSOHBPEN s —

. DE




Purple Cow
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Tipping Point

The International No.l Bestseller

The

TIPPING
POINT

HOW LITTLE THINGS CAN MAKE
A BIG DIFFERENCE



Paginas
Facebook



The Next Web

The Next Web ©

@thenextweb - Media/News Company

https:.//www.facebook.com/thenextweb/



https://www.facebook.com/thenextweb/

Social Media Examiner

FIARKENTN

WORKSHGPRS 4

Social Media Examiner @

@smexaminer - News & Media Website

(4 socialmediaexaminer.com

https:.//www.facebook.com/smexaminer/



https://www.facebook.com/smexaminer/

Social Media Today

. Social Media Today
@socmediatoday - News & Media Website

[Z socialmediatoday.com

https:.//www.facebook.com/socmediatoday/



https://www.facebook.com/socmediatoday/

eMarketer

INSIDER

INTELLIGENCE

Marketer

eMarketer.  eMarketer
@eMarketer - Business Consultant
(4 emarketer.com

https.//www.facebook.com/eMarketer/



https://www.facebook.com/eMarketer/

The CRM platform for
scaling companies.

HubSpot @

@hubspot - Product/Service & Following

https.//www.facebook.com/hubspot/


https://www.facebook.com/hubspot/

Seth Godin

’ THE PODCASTING

MARKETING FELLOWSHIP THE
BOOTSTRAPPER’S

WORKSHOP

Akimbo
Wzrkshops

THE
FREELANCER’S
WORKSHOP

THE

BUSINESS
OF FOOD

SEMINAR

Seth Godin

@sethgodin

This is repost of Seth's blog. It's hard for him to keep up with email, but there's something new ev

https:.//www.facebook.com/sethgodin/



https://www.facebook.com/sethgodin/

Jeff Bullas

jeffbullas.com

@jeffreybullas - Education Website © Learn More
effbullasco.samcart.com

https.//www.facebook.com/jeffreybullas/



https://www.facebook.com/jeffreybullas/

Neil Pattel

Neil Patel @

' @neilkpatel - Public Figure Following

https.//www.facebook.com/neilkpatel/



https://www.facebook.com/neilkpatel/

Brian Solis

/s Break Free from

Unlock New Distractions

Possibilities ,. % 2

Spark
Creativity

Brian Solis

Global Innovation Evangelist @ Salesforce | 8x Best-Selling Author | Keynote Speaker | BrianSolis.com

https.//www.facebook.com/thebriansolis/



https://www.facebook.com/thebriansolis/

Jon Loomer Digital

For Advanced Facebook Marketers

Providing daily tips and breaking news to make you
a better Facebook marketer and blogger.

Jon Loomer Digital @

@jonloomerdigital - Business Consultant © Send Message

https.//www.facebook.com/jonloomerdigital/



https://www.facebook.com/jonloomerdigital/

Mari Smith

Lights, camera, action!

TOP FACEBOOK MARKETING EXPERT
SOCIAL MEDIA THOUGHT LEADER

INTERNATIONAL SPEAKER
EXPERT WEBINAR PRESENTER ¥

LIVE WEBCAST HOST
BRAND AMBASSADOR

A~ SJ Mari Smith ©

) L - . . . -
' @marismith - Business Consultant Following

https.//www.facebook.com/marismith/



https://www.facebook.com/marismith/

Grupos
Facebook



Facebuzz Group

FaceBuzz Group

MR 802
@ Private group - 4.3K members @o ; 1 Q e e

https:.//www.facebook.com/groups/facebuzz/



https://www.facebook.com/groups/facebuzz/

Digital Done Right

CHIEF 2225 3
DIG "T’G‘L
WFICER
|
D 5 1 |
VP OF VP OF VP OF
HYPE DISRUPTION BUZZWORD
[:_J | L—_l
| |
o DIRE R OF AN
DIRECTOR OF | | oirecTOR OF | | PIRECTOR OF (1 5eecToR OF
TOATE 7 C OV ANACS - SHINY NEW P\ I O OOINALG
STRATEGERY AMBIGUITY - g OVERPROMISE
HINGS
MANAGER
OF BUSINESS
:{‘r\k »...c‘
(VACANT)

® marketoonist.com
————————————————————————————————————
Digital Done Right

@ Private group - 2.1K members G ’&&@&33@’

https:.//www.facebook.com/groups/digitaldoneright/



https://www.facebook.com/groups/digitaldoneright/

The Content Marketing Portugal

Content Marketing Portugal

20\ BHODED
@ Private group - 4.3K members .o&& = 39” ) , i

https:.//www.facebook.com/groups/contentmarketingportugal



https://www.facebook.com/groups/contentmarketingportugal

The Social Media Geekout

THE SOCIAL MEDIA

GEEKOUT

NEWS, CHAT, SUPPORT & MEMES

Group by Matt Navarra

The Social Media Geekout

@& Private group - 22.2K members e 90 ﬂ gﬂw g’

https:.//www.facebook.com/groups/socialgeekout



https://www.facebook.com/groups/socialgeekout

Digital Done Wrong

Digital Done Wrong

\ : ( 4\;;‘ -
‘ 4 + Invit
& Private group - 294 members e&&&a&t/"’

https:.//www.facebook.com/groups/344789772313755/



https://www.facebook.com/groups/344789772313755/

Wordpress Portugal

AN XX 983
Et‘ zzz X2 = WordCamp

Europe

Group by WordPress Portugal

WordPress Portugal
Q Public group - 4.7K members e@b&é@t a 9’

https.//www.facebook.com/groups/wpportugal/
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\I\I\J
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https://www.facebook.com/groups/wpportugal/

SEO Portugal

SEO Portugal

~ p - ¢
b o ) a :
Private group - 4.0K members *3@35@G ‘9&’

https:.//www.facebook.com/groups/seoportugal/



https://www.facebook.com/groups/seoportugal/

Digital Marketing Club

DIGITAL
MARKETING

/" Edit
Group by Andre Novais de Paula

Digital Marketing Club by Andre
Novais de Paula

@ Private group - 314 members

OB 100025 969

https.//www.facebook.com/groups/digitalmktclub



https://www.facebook.com/groups/digitalmktclub

Andre
Novais de Paula

Telefone: +351 966 056 292
Email: andre@andrenovaisdepaula.com
Site: andrenovaisdpaula.com

00000



https://www.facebook.com/andrenovaispaula/
https://www.instagram.com/andrenpaula/
https://www.linkedin.com/in/andrenpaula/
https://twitter.com/AndreNPaula
https://www.youtube.com/c/AndréNovaisdePaula

PHORMULA
DCHOOL ;e

OBRIGADO!

WWW.PHORMULASCHOOL.COM




