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Apresentacbes ©

Nome

Profissao
(Experiéncia em SoMe?)

Empresa

Tipo de produto vendido

(OTC, Device, Agéncia, Sujeito a prescrigdo, etc)

Expectativa para a formagdo

—
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SOCIAL MEDIA FOR PHARMA r

12 Parte (3h) — Contextualizacdo do curso e posicao atual de social media
- Aren’t we all social?
- Avida na rede ( 0 uso, o potencial e a evolucéo )

22 Parte (3h) — Identificar bons exemplos, estratégias externas e as limitagcdes em pharma
- Social media out of pharma

- Social media in pharma

- Awareness, patients and HCPs — The different approaches

32 Parte (3h) — Estratégias e taticas

- Como criar um plano / campanha solida

- Aiimportancia do target

- O medicamento de prescricéo e as redes sociais

42 Parte (3h) — Solucdes atuais e como implementar com olhos no futuro
- Ferramentas e dicas

- Desenvolvimentos a ter em conta

- Um olhar no futuro

RIGHT DOSAGE TO LEARN,
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Vivo em Amsterdao Kickboxing

RIGHT DOSAGE TO LEARN,
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(Hardcore) GAMER

(sim ainda jogo Skyrim 12 anos depois)

Farrusco

(o grande sucesso nas remote calls)

RIGHT DOSAGE TO LEARN,
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Percurso

Designer phase Marketing phase
No job phase Design Comunicacao - ULHT Gestao de Marketing - IPAM
. . A .
Staples m) | Dstudios/With il = i m Boehringer
you IV Ingelheim

Freelancer




Boehringer Ingelheim

Trainee Customer Experience & Marketing
Customer Experience Specialist
Social Community Manager

Multichannel & Social Media Manager Portugal

Multichannel Manager LUNG MIDIc —

Bélgica
Dinamarca
Finlandia
Grécia
Holanda
Noruega
Portugal
Suécia

P
SCHOOL

RIGHT DOSAGE TO LEARN.




OFEV — Doencas rara

IPF, SSc-ILD, RA-ILD, iNSIP

What do these ILDs
have in common?

A common fibrotic process. Find out how.

Read more )

IPF, idiopathic pulmonary fibrosis; SSc-ILD, systemic sclerosis-associated interstitial lung disease; RA-ILD,
rheumatoid arthritis-associated interstitial lung disease; INSIP, idiopathic non-specific interstitial
pneumonia; ILD, interstitial lung disease.




SPIOLTO Respimat — DPOC & Device

A Doenc¢a Pulmonar Obstrutiva Crénica (DPOC)

é uma doenga progressiva’, que limita o fluxo de ar nos

pulmaes, dificultando a respiracdo®

Estima-se que em 2016

251 milhoes de pessoas

em todo o mundo viviam
com DPOC3

Nd&o ha cura para a DPOC mas a doenga tem tratamento*
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Expectativas

IFYOU COULD ANIMATE THAT PRESENTATION

Exemplos

praticos Ferramentas

THAT WOULD BE GREAT

Esclarecer duvidas
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Planear

Data &
Reporting

Implementar

Community
Management

PHORMULA

OCHOOL

Targeting

Change
Management

RIGHT DOSAGE TO LEARN,
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- Slides sao complementares da formacao

- Perguntas e comentarios sao vitais

- Pratica acima da teoria

- Camaras ligadas sdo opcionais mas apreciadas ©

- Microfones desligados — Raise hand ou chat para questao

- Intervalos para biobreak/café

RIGHT DOSAGE TO LEARN,
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DHOR] MUL

Q&A?

Sim! Interrompam sempre que necessario ©




slido

Join at

slido.com
#0996 371




Raise hand if

Against english profanity






https://youtu.be/ROaj3bCpZEM?t=8

PHORMULA
SCHOOL 17,55

52 MARKETING

Dia 1

Contextualizacao do curso e posicao atual de social media
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Aren’t we all social?

O impacto das redes sociais na nossas vidas

_ JUST T;IIE MORE..
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RIGHT DOSAGE TO LEARN,
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Facebook opens

Twitter goes
to the public

4 public on NYSE

X e

B E catster W} n @
& AR ﬁ = g e @

ﬁ ° ‘ " Yahog buys
‘ "‘“’““"'“""' 2 n @ D ‘ Tumblr Q;,
o

06ROz

<3
@ »

renren

m | @ MeWe w relaunches
Bulliten board 1997, Google.com Goolge acquires [ Klout launches, [
system launched is registered Blogger @ scoring users’ 3 Facebook buys ~ Foursquare u
E social media W Facebook goes Whatsapp  breaks into
1 ' ;
" | public on NYSE Swarm and
L a0 Foursquare
Justintv |

AOL buys Bebo Facebook buys

Twitter buys
Instagram

Linked!
Iiedlis Soes Periscope

public on NYSE

Yahoo! buys Flickr Vine closes

Twitter buys Vine

Snapchat goes
public on NYSE

P
lbCl"IOOI.

Google+ closes

Timeline of
social media,
Dr Miriam J
Johnson

RIGHT DOSAGE TO LEARN.,
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Redes socials e acoes

Percentage change in price of DWAC, Elon Musk Twitter
Twitter and Tesla

Daily; May 9 to May 13, 2022

+5%

+@%
DWAC

Tesla

-1@%

—1E% Twitter

May 9 May 1@ May 11 May 12 May 13

Data: Yahoo Finance; Chart: Axios Visuals

q
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“Elon Musk calls Twitter the digital town square, but it
has become a place where free speech is drowned out
by coordinated armies of bot accounts spreading
disinformation and division,”

RIGHT DOSAGE TO LEARN,
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“Mr Bosworth said Mr Trump was not elected because of "misinformation", but "because
he ran the single best digital ad campaign I've ever seen from any advertiser. Period”

"They did a lot of polling, they helped to build some directional arrows to help us place the
money and made recommendations to the leadership," he said.

"People think we used trickery," he said. "It was about finding the right audience and
where they were. What we found on Facebook was there's a lot of donors, a lot of these

voters who hadn't been online now."

RIGHT DOSAGE TO LEARN,



© MARKETING.
SOCIAL MEDIA FOR PHARMA

Redes socials e politica

Those who get most political news from social media most likely to be under 30

Among U.S. adults who say each pathway is the most common way they get political and election news, % who are ...

Social News Cable Local Network
media  website or app ™ v ™ Radio Print

Bax 7% 110% | 5% Bz 7%

30-49 | 44 | 23 42 L7

so [ B s
s+ | 3 1= E = 0

Source: Survey of US aduilts conducted Oct. 29-Nov. 11, 2019
"Americans Who Mainly Get Their News on Social Media Are Less Engaged, Less Knowledgeable”

q




GCOULDANYONE TELL ME ONE
AGTUAL BENEFIT

OF SOCIAL MEDIA

MEIMEIFUL. COM
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There is a clear trend to get to an orchestrated engagement
model in Life Science - Late adopters might fall behind

1" 2017 figures

2020 figures (pre-Covid)
Orchestrated Engagement

Management
True horizontal integration for optimal, data drive
customer experience and insights

2021 figures

Maturity of i
Customer Multi-Channel Management
Experience Effective coordination of marketing and sales

activities driven by basic insights

Multi-Channel Marketing
Addition of non-personal/ digital channels

Sales Force Excellence / CRM
Tools and processes to optimize personal
promotion

s

RIGHT DOSAGE TO LEARN,
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HCP Universe

Target Spec

Target Spec

consent

Target

consent
}19384e]-UoN

RIGHT DOSAGE TO LEARN,
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The Multi / Omni channel Approach

o e e e e e e e e e e e e e e e e e e e e e e e e e e,

|
E 4 channels - r2r, Email, Remote 46% Email
: and Phone call Open rate

________________________________________

Individualized
orchestration
and cross-
channel
engagement is
________________________________________ vital

8% Email
Open rate

________________________________________




Tha;%one Betv’vegn Area 50 and 52

MAIS VIDEOS



https://youtu.be/IZ7F6ELO-hQ

MARKETING o~
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A vida na rede

O uso, o potencial e a evolucéo
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https://vimeo.com/25234403
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A cada Segundo 11 pessoas usam uma rede social pela primeira vez
Em 2022, 3,96 bilioes de pessoas usam redes sociais

Em media, cada pessoa expende 147 minutos (2h27m) em redes sociais por dia

Equivalente a 6 anos e 8 meses da sua vida em redes sociais

RIGHT DOSAGE TO LEARN,



Average Time Spent In a Lifetime

1 Years, 8 Months
@ Doing Housework

°‘ 1 Years, 11 Months

7
.‘ o Socializing

2 Years, 2 Months
Shopping

wﬁ 3 Years, 7 Months

| Eating & Drinking

6 Years, 8 Months

Using Social Media

8 Years, 4 Months

Watching TV

26 Years, 5 Months

Sleeping




PORTUGAL

ESSENTIALHEADUNES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE
A\ CHANGES TO DATA SOURCES FOR INTERNET USERS AND SOCIAL MEDIA USERS MEAN THAT VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS PRRT

TOTAL MOBILE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

10.18 15.80 8.58

MILLION MILLION MILLION
URBANISATION: vs. POPULATION: vs. POPULATION:

66.6% 155.1% 84.2%

SOURCES: ™MEUN CAL GOVEINMENT BODIES GEMA INTEUIGENCE ITU, OWi BROGTAL ONMNIC AZA, OCUR, SOON VEDIA FLATFORMS" IELF-SEIVICE ADVETISING TOO L COMPMANY m "
EARNINGS REFORTS MEDMSCOPE CAFEBAZAAR. 4 COMPARASILITY ADVISORY: SOURCE CHANGES (MTERNET USER NUMBERS NO JONGER INCIUCE DAIA SOURCED /oM socauvaan.  OIFG, HOOlSUitE'

wOT COOMMARAE WITH MR YO S T O e A USSR NUMASRAMAY NOTFIMESINT UNEAE INDOIYDUALS SOMNAY BICEEDINEINIT LB ZNUMES



DAILY TIME SPENT ON MEDIA

THE AVERAGE DAILY TIME"® THAT INTERNET USERS AGED 16 TO 44 SPEND ON DIFFERENT KINDS OF MEDIA AND DEVICES

POR TUGAL
TIME SPENT USING THE TIME SPENT WATCHING TELEVISION TIME SPENT USING TIME SPENT READING PRESS MEDIA
INTERNET [ALL DEVICES) (BROADCAST AND STREAMING) SCOCIAL MEDIA (ONLINE AND PHYSICAL PRINT)

G

2H 56 M 2H 18M OH 58M

TIME SPENT LISTENING TO TIME SPENTUSTENING TIME SPENT LISTENING TIME SPENT PLAYING VIDEO
MUSIC STREAMING SERVICES TO BROADCAST RADIO TO PODCASTS GAMES ON A GAMES CONSOLE

OH 59M 1H 17M

SOURCE: GW) 1G5 2020) ROURES REPFESENT THE FINDINGE 00 A BOAD CROBAL SURVEY OF INTENEI USERS ACED 16 TO &4 =X BAWERND ‘-M O MOSE DETANS

*NOTES: COMSLIMPTION OF DIFFELENT MEDIA MAY OCCUR CONCUIRENTLY. TEEANION INCIUDES BIOADCASE (SNEAK) ELEVESON AND CON :n‘. VERED VIA STREAMING are, HOOtSUItE’
AND YOI A-DEMAND S8EVICES MEss DES ONUNE A2 PULASIYICA INTAMEDA. SROADCAST SADO DOESNOT M JOT INTE NI - M




ANNUAL DIGITAL GROWTH ®

THE YEAR-ONYEAR CHANGE IN KEY INDICATORS OF DIGITAL ADOPTION
A CHANGES TO DATA SOURCES FOR INTERNET USERS AND SOCIAL MEDIA USERS MEAN THAT VALUES ARE NOT COMPARARLE WITH PREVIOUS REPORTS PORTUBAL

TOTAL MOBILE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

SOURCES: THE U N, SOCAL GOVEINMENT BODIES GSMA INTEIOENCE MU, GWE EAIOGTAL ONNIGC AL OCDH, SOCIAL MEDIA PLATFORME® E1F SEAVCE AOVERTEING 0 covey - WO - ®
SARNINGS EEORTE MEDASCORE CAFEIAZAN. # COMPARAMLUITY ADVISONY: SO CE CHANCEE INTERNE T USEENUMEERS NO LONGER INCILCE DATA SOURCED FROM SOCIAL MEDA OI‘G. HOOtSUlte'
NATCODA. ¢ ATAAR N MEAZART WA MEYEDLLS RPN SO M MFTa PEMNMUMAIRESMAY NOTIIIEASINT N AT NS MAY BXCEDINERNIT I 222 NUME D sm



SOCIAL MEDIA USE =z

USE OF SOCIAL NETWORKS AND MESSENGER SERVICES, WITH DETAIL FOR MOBILE SOCIAL MEDIA USE

A DATA ARE NOT COMPAR ANE WITH RREVIOUS REPORTS DUE TO CHANGES IN DATA SOURCES USER NUMBERS MAY NOT REPRESENT UN'QUE INDIVIDUALS FORTUGM
TOTAL NUMBER OF SOCIAL MEDIA USERS ANNUAL CHANGE NUMBER OF SOCIAL PERCENTAGE OF TOTAL
ACTIVE SOCIAL AS A PERCENTAGE OF IN THE NUMBER OF MED A USERS ACCESSING SOCIAL MEDIA USERS
MEDIA USERS® THE TOTAL POPULATION SOCIAL MEDIA USERS VIA MOBILE PHONES ACCESSING VIA MOBILE

7.80 76.6% +11.4% 7.56 96.9%

MILLION +800 THOUSAND MILLION

e e - V2 JYT
» COMPARABILITY ADVISORY: SOURCT AND BASE CHANGES AND HOTOR CN YD DATAMAY N EALATE WITH AGARES MUBLEMID N FREVIOUS B O

SOURCES: KEMOS (IAN 2027 BASED ON EXMAPCLATIONS OF DATA FRO M. COMPANY EAININGS ANNOUNCEMENT AND MEDIA STATEMENTE MAJFORME SELS. SERACE AUVERTGING we i .
o NNIC MEDIRSCOPE CAFSEAZAAK OCDr. "ADVISORY: EOCIAL MEDIA USERS MAY NOT REMESENT UNICQUE ROV DUALS, AMD MAY EXCEED INTERMET USEa NLMAERS OI'O. \ HOOtS“'te'
ey soc'd N



SOCIAL MEDIA: ADVERTISING AUDIENCE PROFILE 5

SHARE OF THE AUDIENCE THAT MARKETERS CAN REACH WITH ADVERTS ON SOCIAL MEDIA BY AGE GROUP AND GENDER®

PORTUGAL

nry  120%

10.6%
9.7%
8.9% 9.0%
8.3% 8.0%
0
g ! e
FEMALE MALE FEMAIE FEMAILE MALE FEMALE MALE

MALE
34

FEMAIE MALE FEMAILE MALE

18 - 24 25 - 35 - 44 45 - 54 55 - 64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

NS OF DATA ROM SO CTIAL MEDIA BATORMYE S50 SERNCEADVERISING TOOLS UAN 2021) "NOTES | MOGT SOCIAL MEDIATLATFORMS DO NOT FUDLIEM AUDEENCE
e ’

EXTRAND LATIONS O oy 5 e We e
: NOERS OTHES THAN MALE OF FEMALE. "ADVISORIES: USRS MAY IDENTIFY BY INFERENT GENDERS AN K MU REPRESENT THEM AGE ON SOCIAL MEDIA, WHITH MAY are, HOOtSI.Ilte'
IME COMPATABRITY OF SOCIAN MIDIA DAZA w DE MOGRANE: DATA £ M

A W DEAMOCEANE. DATA FROM OTMER MOUECEY "US RS MAYHOZ IEressst L ineaclr o eunge




SOCIAL MEDIA BEHAVIOURS ®

PERSPECTIVES ON HOW INTERNET USERS AGED 16 1O 44 ENGAGE WITH SOCIALMEDIA

PORA TUGAL

VISITED OR USED A SOCIAL ACTIVELY ENGAGED WITH AVERAGE AMOUNT AVERAGE NUMBER OF PERCENTAGE OF INTERNET
NETWORK ORA MESSAGING  OR CONTRIBUTED TO SOCIAL OF TIME PER DAY SPENT SOCAL MEDIA ACCOUNTS USERS THAT USES SOCIAL
SERVICE IN THE PAST MONTH MEDIA IN THE PAST MONTH USING SOCIAL MEDIA PER INTERNET USER" MEDIA FORWORK PURPOSES”

99.5% 84.7% 2H 18M 8.7 42.5%

SOURCE: GROBAIWESNDEX 103 2001 RGURES RERESENT THE FINDINGS OF A BROAD SMYLY OF INERNETUSERS AGED 1670 54 525 GLOOMWERFNDER COM IO MORE DETARS

we o
*NOTE: FOURE FOR SOCIAL MEDIA ACCOUNIEMAY NOT INDNCATE ACTNVE USE OF ALLACCOURNTS EVERY MONTL M TS CONTERT LEMND SOUAL MEDA FOR WO R PURSOSES SNOWDES m. HootSUite’




FACEBOOK: AUDIENCE OVERVIEW =

THE POTENTIAL AUDIENCE" THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK

PORTUGAL
POTENTIAL AUDIENCE" FACEBOOK'S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT FACEBOOK REPORTS  ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED USING  COMPARED TO THE TOTAL IN FACEBOOK'S THAT FACEBOOK THAT FACEBOOK
ADVERTS ON FACEBOOK POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE® REPORTS IS MALE"

6.30 695% +3.3% 52.4% A47.6%

MILLION +200 THOUSAND

we .
SOURCE: FACEBOOK™S SEHF.SERVICEADVERTISING TOOLS AN 2021) *NOTE: FACEROOK'STOOLSDONOT PUBLISH AUDIENCEDAIA FOR GENDERSOTHER THAN 'MALE AND TEMALE H t t °
. UAUDENCE" RIGURES MAY NOT REPRE SENT UNIGQUE INDIVIDUALS, OR MATCH THE ACTIVE USERBASE. @ COMPARADILITY ADVISORY: BASE CHANGES orei ' @ oo su' e
socia




INSTAGRAM: AUDIENCE OVERVIEW 5

THE POTENTIAL AUDIENCE" THAT MARKETERS CAN REACH USING ADVERTS ON INSTAGRAM

PORTUGAL
POTENTIAL AUDIENCE" INSTAGRAM'S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT FACEBOOK REPORTS  ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED USING  COMPARED TO THE TOTAL IN INSTAGRAM'S THAT INSTAGRAM THAT INSTAGRAM
ADVERTS ON INSTAGRAM POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE® REPORTS IS MALE®

480 53.0% +6.7% 54.2% 45.8%

MILLION +300 THOUSAND

SOURCE: FACEBOOK™S SEF.SEEVICE ADVERTISING TOOLS (AN 2021 NOTE: FACBBOOK STOOLS DO NOT PUSLSH AUDIENCE DATA FOR GENDERS OFFHER THAN 'MALE AND FEMALE are
NCE" RGURES MAY NOT REPRESENT UNIGUE MNOMVIDUALS, OR MATCH THE ACTIVE USERBASE. & COMPMARADILITY ADVISORY: BASE OHANGES sOCIO|

% Hootsuite'




LINKEDIN: AUDIENCE OVERVIEW

THE POTENTIAL AUDIENCE" THAT MARKETERS CAN REACH USING ADVERTS ON LINKEDIN
PORTUGAL
POTENTIAL AUDIENCE" LUNKEDIN'S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT LINKEDIN REPORTS ADVERTISING AUDIENCE QUARTER CHANGE TS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH COMPARED TO THE TOTAL IN LINKEDIN'S THAT LINKEDIN THAT LINKEDIN
ADVERTS ON LINKEDIN POPULATION AGED 18+ ADVERTISING REACH REPORTS IS FEMALE" REPORTS IS MALE®

.." . . .
E

i / .

‘ I n ‘

3.50 40.9% 0% 48.5% 51.5%

SOURCE: UNKEDIN EF-SERVICE ADVERTISING 0015 UAN 2027 *NOTES: INKGEDINS OIS ERD JIAL MEMBERS. MOTMONTHIY ACTIVE USERS SODATAON THE CHART ARE MY we
COMPARABLE WITH SIMBARDAIA NOINTS FOR OTHERE MATIORM INEEDIN DOES NOT REFORT A ;;lf,'a' EPNCURES FORGENDERS OTHER THAMN 'MALL R TEMALE WNDIR SHARE BASET Hootsu.te'
ON AYAIABLE DATA. *ADVISORY) "ALDIENCE” FIGUEES MAY NOT REPEESENT UNIGUE INDIVIDUALS, OR MAJCH THE ACTIVE USER BASE. & COMPARABILITY ADVISORY: BASE CHANGE 803i0'




OH, YOU'THINK SﬂﬂlAl MEDIAIS JUST A TREND?

} 5 “\

va‘

TELL ME MORE ABOUT HOW YOU BEAOII MILLIONS
OF CUSTOMERS IIAIlY
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60%
Uso pessoal apenas

21%
Atualizar sobre
noticias do seu setor

18%
Partilhar opinioes e
experiencias profissionais

RIGHT DOSAGE TO LEARN,
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NUmeros de Portugal

a“ H 1 1
Medical Doctors Pulmonologistas

Forecasted Results ® 3 Forecasted Results @ &

Target audience size I"a_fg_":'_E_E_”:"_qi?ﬂi:?_ _“S_i:_"'_E'_

28,000+ 510+

Show segments Show segments

1-day T-day 30-day 1-day T-day 30-day

30-day spend 30-day spend

€100.00 - €379.00 @ £0.00 - €800 ®

30-day reach 30-day reach

8,500 - 15,000 210 - 360

30-day average frequency 30-day average frequency

3.0-53 LT Tt
42 -77

Forecasted results are directicnal estimates and do

not guarantee performance. Learn more Forecasted results are directional estimates and do
not guarantee performance. Learn more

Is this information Yes No
Is this information

helpful? Yes No
helpful?

q
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E Society of Cardiol <
& uropean Society of Cardiology & 10.6K Tweets

25.9K Tweets

W

0, e

European Society of Cardiology &
@escardio ERS

European Society of Cardiology official Twitter account. Join us also on @EuroRespSoc

(EJ'ESC_Journal @ESCAdvocacy @ESCardioNews #cardiology #ESCCongress

HESCGuideli The European Respiratory Society is dedicated to sharing scientific knowledge,
+C Luiageline

fighting lung disease and promoting lung health.
£ Medical & Health © Sophia Antipolis, France (§* escardio.org
) Joined February 2009

1,828 Following 122K Followers 468 Following 26.8K Followers

© Lausanne, Switzerland &’ ersnet.org Joined March 2010

RIGHT DOSAGE TO LEARN,
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Sede da SPP

Transmissao em direto
no Facebook da SPP

Moderacéo de Ana Moreira
(Jornalista SIC)

Sociedade Portuguesa Pneumologia

@sociedadeportuguesadepneumologia - Cause © Learn more

About Photos Videos More »

RIGHT DOSAGE TO LEARN,
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E quando nao estao, sao mencionadas

2 Stephen V Liu, MD & The Beach Company
@StephenVLiu nn mY @Beach_Company

So, here's our #geek #Tweet ! "Physical activity has a
positive effect on the function of the human system.
#Swimming is considered the sport with the most

always tune In when Johan 1s speaking: Isigntrul and ‘ profound +ve effect on the lungs" - © Report from

engaging (and offers a bit of history on these important
targets). #L.CSM

2015 Sociedade Portuguesa de Pneumologia.

NSCLC EGFR-TXIs.
> the start of 8CTy

e T e
s 2005

ooy i 1 At e e e 2009

. Owya -un-*mum—.m-

mdumu«m
Mﬂu numn.mnl nterin PFS analynis

L, 3
;»

.| e rvem
——

i e . T |

6:13 PM - Jan 15, 2022 - Twitter Web App 9:23 AM - May 11, 2018 - Twitter Web Client

#



SOCIAL MEDIA FOR PHARMA

« UZ Leuven
1.872 Tweets

Iy | UZ
'/ LEUVEN

UZ Leuven
@UZLeuven

Officiéle twitter-account van UZ Leuven

© Leuven § uzleuven.be Joined November 2011

579 Following 7,610 Followers

“F7IWNS™

P
SCHOOL

« Centro Hospitalar do Tamega e Sousa, EPE
1,551 Tweets

Follow

Centro Hospitalar do Tamega e Sousa, EPE
@chtamegasousa

Conta oficial do Centro Hospitalar do Tamega e Sousa, EPE - Penafiel, Amarante
© Penafiel, Portugal (& linktr.ee/chtamegasousa Joined August 2018

185 Following 290 Followers

'RIGHT DOSAGE TO LEARN,
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E urgente?
A Luz 24 esta
sempre presente.

TRIAGEM CLINICA
ADULTOS E CRIANGAS

LUZ 24 >

SEMPRE EM LINHA CONSIGO

217104 424

Hospital da Luz Lisboa

@Hospitaldaluzlisboa - Hospital © WhatsApp

Home Videos Photos About More v @ Message Q

RIGHT DOSAGE TO LEARN,
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« Helder Novais Bastos
62 Tweets

Helder Novais Bastos
@heldernbastos

Pneumologista, Professor na Faculdade de Medicina da Universidade do Porto
@© Oporto, Portugal (& heldernovaisbastos.pt [f) Joined March 2015

18 Following 54 Followers

@

£,
&
O

Julia Toste - 2nd
Cardiologista na Hospital da Luz

t: Cardiologista at Hospital da Luz

:: Artur Capitdo-Mor iz a

o .
&

Médico;Cardiclogista

Pedro Bico - 2nd

Jorge Mimoso - 2nd
Cardiologista no CHUAIlgarve

at Cardiologista do

ames is a shared con

Helena Custédio - 2nd
CARDIOLOGISTA na Hespital S. Francisco Xavier

: Cardiologista st

sa Adriano is a s

Joao Calqueiro - 2nd
Cardiologista na CHLO / Hospital de Santa Cruz

Current: Cardiclogista at Instituto do coragdo

Pedro Santarém Semedo - 2nd

Cardiologista (consultor) no Hospital do Espirito Santo de Evora EPE

d 1 other shared connection

PHORMULA
_DCHOOL

./.-7-. \
| Connect )

./.-7-. \
| Connect )

./.-7-. \
| Connect )

./.-7-. \
| Connect )

./.-7-. \
| Connect )

./.-7-. \
| Connect )

RIGHT DOSAGE TO LEARN,
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Video Length Distribution

Duracéo de videos cada vez menor

Stories Trend — Tiktok, Instagram Reels

Facebook and Linkedin follow

@® o-60s ® 611205 121-240s

® 241-600s @ 601-1200s ® 0+
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Branded content — Usar influencers
/ creators

Key Opinion Leaders

Influencers / Creators e Disease
awareness

RIGHT DOSAGE TO LEARN,
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Branded content — Usar influencers / creators

@ | N F L U E N C E R Our Creators ¥ For Creators ¥ Products ¥

'@ INFLUENCER
A
BRANDED ADVERTISING

and

INFLUENCER MARKETING:

Stepping Stones to
a Great Campaign

Solutions ¥

Our Work ¥ Contact Us

OCHOOL

TRENDING

s

B
e
ool

b=

Food Vlogging — A growing
Influencer Marketing Niche

Instagram collaborations:
Everything You Need to
Know

Top 10 Instagram Fashion
Influencers in India to follow
in 2022

RIGHT DOSAGE TO LEARN,
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Organic content is reaching the Benefits of Organic vs. Paid Social Media

zero, not the target

Gain new
Organic SRt Paid

Brand and followers

Paid media é vital
Reach a larger

awareness audience

Promote

Posts organicos tém um pequeno
proposito

Customer quality Target Ideal

content

sarvice customers

Research
your target
audience

Relationship
buliding

Drive leads
and conversions

RIGHT DOSAGE TO LEARN,
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Trends Im portantes Over the past 12 months, social

Social listening faz parte integral da listening has increased in value
estrateg ia for our organization

Mencoes sobre a empresa/produtos

Mencoes sobre a doenca / concorréncia



PHORMULA

OCHOOL 7o cunn ™

22° MARKETING

Dia 2
ldentificar bons exemplos, estrategias externas
e as limitacoes em pharma



MARKETING PHORMULA

SCHOOL
SOCIAL MEDIA FOR PHARMA

- Slides sao complementares da formacao

- Perguntas e comentarios sao vitais

- Pratica acima da teoria

- Camaras ligadas sdo opcionais mas apreciadas ©

- Microfones desligados — Raise hand ou chat para questao

- Intervalos para biobreak/café

RIGHT DOSAGE TO LEARN,
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12 Parte (3h) — Contextualizacdo do curso e posicao atual de social media
- Aren’t we all social?
- Avida na rede ( 0 uso, o potencial e a evolucéo )

22 Parte (3h) — Identificar bons exemplos, estratégias externas e as limitagcdes em pharma
- Social media out of pharma

- O medicamento de prescricéo e as redes sociais

- Social media in pharma

- Awareness, patients and HCPs — The different approaches

32 Parte (3h) — Estratégias e taticas
- Como criar um plano / campanha solida
- Aiimportancia do target

42 Parte (3h) — Solucdes atuais e como implementar com olhos no futuro
- Ferramentas e dicas

- Desenvolvimentos a ter em conta

- Um olhar no futuro

RIGHT DOSAGE TO LEARN,
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Increase Brand Awareness

Show your brand values

Become a thought leader

Stay relevant

Increase web traffic

Generate Leads

Boost Sales

Word of Mouth hand review

. Promote Content

10. Create new connections and strengthen current ones

W o NSO KAWDNR

RIGHT DOSAGE TO LEARN,



© MARKETING.
SOCIAL MEDIA FOR PHARMA

Tipos de post

OWNED EARNED

PAID DARK
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Foodpanda Order Food Delivery
Yo e

Use code APPINESS to get 50% off oo your
181 app order.

ry Burger Delivery Asian Food Delivery

Install Now natoll Now Irahal Now

Sushi Delivery

st Now

P
lOCI"IOOI.

Single image
Video

GIF
Carrousel
Article

RIGHT DOSAGE TO LEARN,
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Social media out of pharma

Relacionando-nos com o mundo

e ““w mv

PHORMULA

DCHOO

AL MEDIA

' MARKETERS I'I' TAKE,
T0 +-f. AN Elllﬂlll' BIIlBﬂ-
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TAL MAE
TAL FILHO

,; »
BEIKAO

SEJA RESPONSAVEL. BEBA COM MODERACAO.

PHORMULA
?CHOOL

AMIGOS AMIGOS...
BEIRAO A PARTE

BEIRAO

SEJA RESPONSAVEL. BEBA COM MODERAGAQ.

RIGHT DOSAGE TO LEARN,
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Out of pharma — "Not at all” relatable

— % Weetabix @ @weetabix - Feb 9, 2021 o
5 Weetabix @ v = Why should bread have all the fun, when there's Weetabix? Serving

= @weetabix | up @HeinzUK Beanz on bix for breakfast with a twist.
#|tHasToBeHeinz #HaveYouHadYourWeetabix

Why should bread have all the fun, when there's
Weetabix? Serving up @HeinzUK Beanz on bix for
breakfast with a twist. #/tHasToBeHeinz
#HaveYouHadYourWeetabix

- 1

A Toblerone &
. @Toblerone

We're from Switzerland, so we're staying out of this.

- 10:56 PM - Feb 9, 2021

10:38 AM - Feb 9, 2021 ® ©
25.6K Repl T, Share

Q 1298 © Reply (1 Share © O Reply Ly

—


https://twitter.com/weetabix/status/1359074254789165059?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1359074254789165059%7Ctwgr%5E%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fblog.hootsuite.com%2Fsocial-media-campaign-strategy%2F

MARKETING

CHOT
SOCIAL MEDIA FOR PHARMA 1

chipotle @ « Follow

There are two types of people

@ ®©

Pt 13 : HEn
# runningworld « Follow

£ runningworld &

Would you like to order
shirts?

Please check the link in
(profile) to order it = @
"

a by @myfavoriterun

TELLING PEOPLE #running #runner #run |
ABOUT MY RUN #runnersofinstagram #r
#irunhappy #instarunne

‘9
f’& a‘\( o
i

=

SWEAR JAR |

i THlS WEEKEND #runningmom #runners
A WHENTHEY | © o o

DIDN'T ASK ' 4,075 likes

RIGHT DOSAGE TO LEARN,
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Tariq Nasheed 2= @ 2

@tarignasheed

Let's be clear, Dove knew exactly what they were doing with their racist
ad. Soap companies used to do this racist theme all the time

"i
C) 479K 6:51 PM-Oct 8, 2017

() 40.6K people are talking about this >

RIGHT DOSAGE TO LEARN.



[OVERLAPPING NEWS AUDIO]

>

4

N

0:01/1:44
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r=
LdJd


https://youtu.be/koPmuEyP3a0

SOCIAL MEDIA FOR PHARMA

The Good and the Bad

. FreshBooks © [ £] Sugested Post
"zt 2DOCt 11 months 0o

FreshBooks makes onling accounting easy s0 you can stay locused on running your E
Dusiness.

Servay Udemy e Like Page

Sponiored W

Save 50% on any" Udemy course 1oday! Use the discount code: “TARGETS0"
Discover an onine course on Udemy and start learmng a new skl today
(*some restrictions apply)

Start Learning Today
Save 50% on any Udemy Course! 30-Day Money
Back Guarantee & Unlimited, Lifetime Access.

Online Accounting Software for Non-Accountants % =0 RO
FreshBooks is Dult 1or small DusNess Owners 10 Qot C:pan2ed and Qot DENd faster. Croate an... PO B ache '-v’ 3 RAE 2
LALON, Uy erpeort Inttnacs oM PANCTAOd Clostorr L) PO alsed Ot ide Broug &

WAHW I RESEO0O0KE COM | BY FRESMIOORCS .'l Up fo with yo A WOREE INCh 7200 sOwmen with & poses Sonsily of 33t ¢ MA3 3
omitte 3 NFC, utes 8 smaller 1800 mAk baltery, ang contans 18 GB of non-e o
The Ore My A Sroon of An g2 TC Senza g0 me yor

7 B Comment » Share e M B
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KITRKIN

: -+ BR2S A
ol B

E_nmn Bunton®

EDGE]
- N, W @edgettel?

.@KFC follows 11 people.

Those 11 people? 5 Spice Girls and 6 guys named
Herb.

Victoria Beckham @
Feroratecinam

11 Herbs & Spices. | need time to process this.
9:59 PM - Oct 19, 2017

@kfc

The Official Tamter page for Vicrora

Kentucky Fried Chicken. Founded by The

Purveyors of the World's Best Chicken. C Read the full conversation on Twitter

® Louisville, KY, USA (& kfc.com/news
11 Following | 1.4M Followers QO 6198k O Reply (T, Share

Read 4.1K replies

FhidayFreing
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Adore You

was streamed
500,971,084+
times this year.

Harry, if you're reading this — hey.

@ Spotify’  #2020WRAPPED

RIGHT DOSAGE TO LEARN,
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My 2017 Wrapped

© spotify

FIR

e You started 2018 by listening to “Roll With Me”
by CharliXCX  , andthe firstartistyou
discovered was Aya Nakamura r] .

CONNECT WITHSPOTIFY

RIGHT DOSAGE TO LEARN,
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© spotity

Welcome
to the

© sectity

Your music took a world tour.

Feom Acatenin 10 Span,
you were hoaed in 70

(That's B a0 s coed
stredching 10,902 mien)

Readeor
your 20

Brittany Howard,
it's beon a big year.
Get your 2019
Wrapped for Artists.

Billie Eilish

v

RIGHT DOSAGE TO LEARN,
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Good morning

g
A Daily Mix 1 ,‘e Daily Mix 2
vt
_~ k
oy -l Daily Mix3 " t,! Coldplay
ALK
STEL SongstoS ‘
ngs to Sing RS
ﬁ; sl Daily Mix 4

2020 Wrapped

See how you
listened in 2020

Your top artists, songs, and podcasts of
the year, and more.

Recently played

=]

Your Top
Songs

2020

Your 2020 contained
multitudes

It deserves a playlist. Listen to your top

100 songs of the year.

ADD TO YOUR LIBRARY

Thanks for
spending all
67 months of
2020 with us

Here it is — the moment
you've been waiting for. (Or
dreading.)

PHORMULA
lDCMOOI.

RIGHT DOSAGE TO LEARN,
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carioluetio 23t angriyn  8h - willoswin

Top Artist
1 Frank Ocean
2 BADBADNOTGOOD

3 Loe Fiolds & The Exp--

4King Krule
5 siowthai

Minutes
Listened

32,116

© Seotiy

Send Message

Top Songs

1 Smile #6 (See page 1.-
2 Panorama

3 Genesis

4 Kingdorns In Colour
5 Nothing Great about..

Top

Genre
Progressive
House

#2020WRAPPED

>

Top Artist

2 Jonny Greenwood

3LCD Soundsystemn

4 MIKE

5 Shiochmo 5 Northern Sky

Minutes Top
Listened Genre

24,296 Indietronica

© spotify #2020WRAPPED

Send Message 9\7

RIGHT DOSAGE TO LEARN,



How It's Made: Wrapped

' MAIS VIDEOS | Wrapped 2020

P o) 002/2:19 B & Youlube


https://youtu.be/hpwv5tiQGKk

: P

Partilhar

ott rplace this year.

MAIS VIDEOS

=

B & Youlube

| P o) 027/031


https://youtu.be/v-EMKs0iEfY

MAIS VIDEOS

P o) 003/0:16

= & Youlube


https://youtu.be/szpU6yzzIgE

@ Talk About Organ Donation Campaign (November 2017) ~»
- Partilhar

-~

MAIS VIDEOS

P o) 000/040 B £ Youlube


https://youtu.be/DzD4VWBdKF4

aways Always #LikeAGirl : ~
' 5 Partilhar

MAIS VIDEOS



https://youtu.be/XjJQBjWYDTs

— o =

*94% of people said Always’ #LikeAGirl campaign encouraged them to be more confident

*85% of girls now feel encouraged to keep trying even after failing

*76% of girls now have a positive association with the phrase “like a girl” (up from 19%)
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Movember

YOU GREW

Truckers, Regents, Connoisseurs and Wisps popped up
across the globe during Movember. These strong-willed
whiskers started conversations, and got serious funds
behind the men who need it most.




r'

MAIS VIDEOS

P o) 002/313 B2 & Youlube


https://youtu.be/nAPnY0a1SnU

@ Change The Face Of HIV ~»
Partilhar

-

MAIS VIDEOS

| > o) 009/1:07 B £ Youlube



https://youtu.be/L5lJSTo4SxU

Creative
Awards

MTV | #CKHIV

Creative Awards

NEA


https://vimeo.com/214383321

’ SickKids VS: Undeniable P ad
\ Partilhar

MAIS VIDEOS ﬂ j

P o) 001/200 amid = Q Yo;Tube'

= e ————


https://youtu.be/78mNZeDaMtk

MARKETING ;PCI;I_lg)oIEMULI\
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“Gostavamos de ter uma campanha
de awareness XPTO. Um dos
deliverables tem de ser um post viral.”

RRRRRRRRRRRRRRRRRRR



| The 50 Best Celebrity ALS Ice Bucket Challenges

T
f; N
F
B
E
“ _’
——
15} —
MAIS VIDEOS

S’
P o) 331/621

PatrERStew e
= £ Youlube


https://youtu.be/lPDK84UlBXE

© MARKETING
SOCIAL MEDIA FOR PHARMA

Around Pharma - ALS

Understanding ALS Mavigating ALS Local Support Researc h Advocacy Get Involved

The origin of the campaign has been attributed to

Pete FrateS, a BOSton CO“ege alumnus Who Was Home / Stories&News [/ Ice Bucket Challenge dramatically accelerated the fight against ALS
diagnosed with ALS in March 2012.

By the time things were winding down, 17 million

people had posted videos online accepting the | ce BU Cket Cha |e N g =
challenge, including Bill Gates, Oprah, Patrick

Stewart, Taylor Swift, Chris Pratt, Jeff Bezos, and dramatica”y acceleratEd the
many other celebrities. . .
fight against ALS

—


https://www.goalcast.com/2017/12/07/27-bill-gates-quotes/
https://www.goalcast.com/2016/09/28/top-20-inspiring-oprah-winfrey-quotes-that-will-empower-you/
https://www.goalcast.com/2019/06/19/patrick-stewart-quotes/

e Very Serious Business

MAIS VIDEOS

P o) 7:00/19:12

Right, where was |

Ok, onde eu estava?

~»

Partilhar

B & Youlube


https://youtu.be/ROaj3bCpZEM?t=8

SOCIAL MEDIA FOR PHARMA - Day 2
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The use of Private LinkedIn accounts
for 1:1 customer engagement (= customers) is NOT permitted

Local regulations

RIGHT DOSAGE TO LEARN,
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Legal, compliance and targeting

al marketing

RIGHT DOSAGE TO LEARN,
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Don’t share, comment or like posts from
a customer who mentioned our products (medicine
and devices) or study results

Don’t share, comment or like posts

from a customer who shows our product displays
(medicine and devices)

Don’t share, comment or like posts
from customers who mention our products
(medicine and devices) or study results
and tag us

RIGHT DOSAGE TO LEARN,
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Share, comment and
like general patient
testimonials

PHORMULA
?CHOOL

Share, comment and like general information about
disease awareness or health

RIGHT DOSAGE TO LEARN,
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, _ , _ Share, comment and like general information about
Share, comment and like general patient testimonials

disease awareness or health

RIGHT DOSAGE TO LEARN,
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SOCIAL MEDIA?

Social media in pharma

O centro da questéo
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Atencao!

Comparacoes devem se manter dentro da mesma realidade

RIGHT DOSAGE TO LEARN,



S — PHORMULA
OCHOOL

UBDATED COMPANY;STATUS

{0

-
-

""ﬁ
I ™

RIGHT DOSAGE TO LEARN,



© MARKETING.
SOCIAL MEDIA FOR PHARMA

A perspetiva global

(—] Abbott abbv |

.'\.
&N Bochringer 1«2 | (™% ‘Mm
ll Ingelheim $ B" VA
| ,

€9 MERCK U N SANOFI .7

oo nuedisk

—
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Brand recognition and values Disease Awareness Company Growth

m B?'ef‘i“gerlngerlheim ~~ "\ Boehringer Ingelheim
(‘) Boehringer Ingelheim | : ers i 3
”I 1388778 followers - I l ..®. oliowers

I I =% i @ Have you heard of generalized pustular psoriasis (GPP)? GPP is a rare skin disease 2d
- :;::h,if:s,: ré‘fsazli t::ot:,::;",’:g:r;ste?oﬁlec;: E:arﬁpi;n?nr?;:tﬁomen than ilmpulsamos nuestro centro digital global en Espafia con una inversion de
La INTEGRIDAD, HONESTIDAD y CORAJE que caracterizan a nuestra cultura, son ‘ I e sl = 11ME &7
parte fundamental del fortalecimiento que tenemos como empresa. Gracias a ello ~

celebramos nuestra certificacion como #TopEmployer2022. Carlos Vill ...see more :
See translation
See translation

#innov nTecnoldg

i '
y ‘L

"Esperamos tener un

5 crecimiento del 24%
Nos relacionamos con de nuestra plantilla
L -
Cora JC... durante este aio"
eoe

(14 Significa ir por mis objetivos Christine

por conviccién y deseo.

Sin duda el camino no serd fdcil,

... pero la satisfaccion de lograrlo serd mayor.9 9 New Jersey,

Living with GPP

it's a less known and

Boehringer Ingelheim impulsa su centro digital global en Espafia con una
> Tals PLS[QQJQ TCQ rm of DSO rh’—;gig < inversion de 11 millones de euros

boehringer-ingelheim.es » 4 min

0
0

Find out about GPP this European Psoriasis Week

RIGHT DOSAGE TO LEARN,
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Covid-19 “adverse events”

Company mentions on social media by influencers Company mentions on Twitter
Mentions increase in December 2020 with vaccine rollout announcement - AstraZensca — Johnson&Johnson  — Moderna  — Pfizer — Novavax
— AstraZensca —— BioNTech EliLilly — Gilead -— GlaxoSmithkline =— Johnson & Johnson 1 458
— Modermna =— MSD Movartis —— Movavax — Pfizer — Regeneron =— Sanofi
1,360
— University of Oxford
1,158
9,000
1,000
7,500
2600
6,000
600
4,500
3,000 269
1,500 200
@ 2]
Mar-2020 Jun-2020 Sep-2020 Dec-2020 Mar-2021 Jun-2021 Sep-2021 Dec-2021 Mar-2022 Q12020 Q2 2020 Q32020 Q4 2020 Q12021 Q22021 Q32021 Q4 2021 Q12022

—
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Liz Wheeler &
@Liz_Wheeler

These are side effects of their vaccine that Pfizer knew
about and hid from you, the American people.

4:46 696.4K views

Reading Pfizer's confidential document
These are side effects of their vaccine that Pfizer knew about and hid from you,

the American people.

11:00 PM - Mar 5, 2022 - Twitter Media Studio

4,135 Retweets 592 Quote Tweets 6,771 Likes
RIGHT DOSAGE TO LEARN,
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@pfizer

@ Pfizer Inc. @

It’s easy to get distracted by
misinformation these days, but don’t
worry...Science has got your back.

#ScienceWillWin

=

P
lOCI"IOOI.

RIGHT DOSAGE TO LEARN,



Novartis.... :
’& 1,18 mil subscr nside Out

MAIS VIDEOS

P o) 002/038 | = & Youlube


https://youtu.be/ywbjWgAPgrE

MARKETING P
SCHOOL

Do you know

the symptoms P ‘ A fost heartbeat

of AFib? l may be felt

Dizziness

RIGHT DOSAGE TO LEARN,
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When should you

contact your doctor?

If your pulse seems to be racing some or most
£, YOUR HEART, YOUR LIFE. of the time and you are feeling unwell.

If your pulse seems to be slow some or most

An irregular pulse could be { { - < e puln s s o
A % % | of the time and you are feeling unwe
the first sign of AFiB. It can
IF your pulse feels irregular (jumping around?),

only be diagnosed by your N\ ; T’“*i"g AFiB may aven ifyou do ot Feef tinwell

doctor. - include:

FALSE

YOUR HEART, YOUR LIFE.

Here's how to feel and Healthy lfestyle changes

get to know your pulse! @

Medical and surgical procedures
to restore normal heart rhythm

[Ty —

Do you know
the symptoms of AFib?

A fast heartbeat Fati Shortness
may be felt e of breath

YOUR HEART, YOUR LIFE.

Do you know how to check ) ‘ . .
your pulse? ’ ; ‘ d 4 I

Treating AFiB may

include:

ﬁ
YOUR HEART, YOUR LIFE. ga-2

Dizziness

[y yev—. -

RIGHT DOSAGE TO LEARN,
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As redes “fechadas” - Sermo

Access the medical P

community that

empowers today's , \kw

physicians A \'% B
\ ; -3 & Ss -

Talk with your peers, earn for your insights, solve V -

challenging patient cases, contribute to the world'’s .'

largest database of drug ratings - and even laugh at

some great jokes.
Welcome to Sermo. l

Sign up for free

—

m
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Get/give second opinions
Casual talk (e.g., jokes)
Practice management advice
View/send medical images
Search for a job

Refer patients to peers

NA, none of the above

0% 10%

20%

30%

Percent of sample

40%

50%

N =1033

P
lbCl"IOOI.

()

DISCUSS LEARN EARN

 CREATE A POST

E What would you do?

0 Need help with diagnosis v soweo o

© Follow "% Share % % K &k Average Rating (3¢

Posted by Dr. G 100058
Author Sp

cialties: Gastroenterolo;

g

51/M referred last week for screening colonoscopy also complained of GERD and epigastric

27%
Tertiary Center (24/90)
13%
Ultrasound (12/90)
10% [l
endoscopy to r/o stomach primary (3/50)

10% [l

colonoscopy to rio colon primary (9/90)

pain. When | palpated his RUQ - | could feel his liver almost 6 cm below the RCM. He was 10% Il

also slightly icteric. | sent him for labs and a CT - images attached below. Labs showed:
Bil 7.3, AST 98, ALT 99, ALK 618. LFTs from DEC 2013 at PCP’s were completely normal.

What next? Would you do a endoscopy or colonoscopy to evaluate for a primary tumor in the

stomach or colon? Liver biopsy? Waiting for help on diagnosis.

br.C
Pathology

100053

Dr.s

Family Medicine

Dr.1

temal Medicine

oo

CT scan abd. peviis (9/90)
8% M

turf (7/90)
3%
EUS (3/90)
2% |

pt, cbe (2/90)

Posted via iPhone

In the past year, I've seen 4 liver masses of comparable size...3 x HCC, 1 x melanoma, 2/3 of the
HCC's have done surprisingly well and are >6m out from diagnosis with less disease than they
started with. Think I'd get coags and biopsy the liver... or wail for the AFP +/ CEAto come back

Mark this comment helpful | 27 physicians f

This is a huge liver tumor. Suspect hepatoma. PT, PTT, platelet count. If OK - liver biopsy, Do this
before getting EGD or colonoscopy. Depending on the findings, proceed from there. Looking at the
films, this might be resectable - Rt hepatic lobectomy. Need to know what it is FIRST, Biopsy.

Mark this comment helpful | 33 ph

Looks mostly cystic to me. Would get some more imaging to ensure the diagnosis. If it's hepatoma
you would usually try to avoid biopsy so that you don't seed the tract

Mark this comment helpful | 14 physicians found this

P

RIGHT DOSAGE TO LEARN.
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In pharma - Leadership

Vas Narasimhan € @VasNarasimhan - Apr 4 -
It's the right time to shape a stronger, simpler Novartis. The organizational
model we're unveiling today is central to our growth strategy and will make
us more agile and competitive, enhance our patient and customer
orientation, and unlock potential in our leading R&D pipeline.

&0» Novartis News €@ @NovartisNews - Apr 4

MNovartis announces new organizational structure to power next phase
of innovation, growth and productivity. #NovartisNews

Q) 18 Tl o ) 7a O

Vas Narasimhan i - 2nd + Follow =**-
Reimagining medicine as CEO of Novartis
Tmo « @

It's been a strong start to the year for Novartis. Our solid first-quarter
performance and key innovation milestones, such as FDA approval of our new
radicligand therapy, reinforce our confidence in our growth trajectory.

Just a few weeks ago, we announced new organizational structure, which will
further accelerate our growth, strengthen our pipeline, and increase productivity.
This is a time of significant change for the company, and as we collectively
navigate this period focused squarely on building an even more agile and
competitive innovative medicines company, I'm confident we're laying the
groundwork for Novartis to Reimagine Medicine and deliver cutting-edge
biomedical innovation for decades to come.

Read more on our first-quarter performance: https://bit.ly/3kexLNK
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" Biogen
OB 677,736 followers + Follow
ad » ®
SMA Learning Hub
’.’ MSD Portugal
w @ Sty + Follow O compromisso da Biogen é o de ajudar a melhorar a vida das pess ..see more
Ainda vai a tempo de fazer parie da sess3o do webinar "Vacina as 9"! Esta See translation

iniciativa, promovida pela MSD Portugal, aborda as caracteristicas e os
beneficios da nova vacina pneumocdcica conjugada, desenvolvida ¢ ..see more

See translation w A
Vacina Z OC

as9

rning Hub

EBSITE: WWW.SMA-LEARNING

E A SUA PROFISSAO*

CALL

26 de maio - 21h

Saiba mais sobre a nova vacina ;
pneumocacica conjugada. & msp

Garantaasua
inscricdo em

profissionaisdesaude.pt

Helicta A e AMmaids 2nd 2 Athare
o Heliete Costa de Almeida and 3 others

RIGHT DOSAGE TO LEARN,



© MARKETING.
SOCIAL MEDIA FOR PHARMA

Um olhar no “agora”

A% Daniela Seixas - 1st

= Founder & CEO at Tonic App, Affiliated Professor at FMUP
Reshared from Tonic App » 1yr » @

O conhecimento na oncologia € vastissimo hoje em dia. Estamos muito contentes
por podermos ajudar os médicos - e os seus doentes - nesta area tdo importante
e desafiante com a AstraZeneca e a MSD. ()

New partnership

Ovarian
cancer

TonicApp. AstraZenecs® €9 MsD

PT-9897 aprovacdo # 8/2021

O@0

“ 7 Tonic App
6,305 followers + Follow
Twe @

pT Espasticidade pos-AVC: estamos a trabalhar com a Allergan/ AbbVie, em
conjunto com a IQVIA Portugal, na disponibilizagdo de contetidos para auxiliar os
médicos no diagndstico, tratamento e reabilitagdo do doente que sofreu um
acidente vascular cerebral! &

G Post stroke spasticity: we are happy to be working with Allergan/ AbbVie,
together with IQVIA, in providing clinical and educational content to assist
physicians in the diagnosis, treatment and rehabilitation of patients who have

suffered a stroke! &

#HealthForAll #TonicApp #MakingHealthcareSimpler #Pharma #Medical
#DigitalHealth #Allergan #AbbVie

Post stroke
spasticity

New partnership
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O VTI Day é o dia em que a familia Boehringer Ingelheim, com os seus 52.000
colaboradores em todo o mundo, assinala o dia da empresa. Estes dias sdo
sempre recheados de alegria, boa disposicdo e motivagdo. A diversdo ..see more

See translation

P
_bCHOOL

MSD Portugal
: 23,223 followers + Follow
,;,‘_ 2 ®

Conhece todas as abordagens terapéuticas e respetivas vantagens no tratamento
do Carcinoma de Células Renais Avangado? Podera ser uma combinacio de
imunoterapia a opgao recomendada para os doentes de risco intermé: ...ses more

See translation

RIGHT DOSAGE TO LEARN,
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Awareness, patients and HCPs

The different approaches
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Medicos /

. Farmaceuticos
Enfermeiros

Regras
Criacao de conteudo
Plano de Comunicacao
Engagement model

RIGHT DOSAGE TO LEARN,
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Cuidar. Revista Oncologia + 3rd+
idor . o cutive Director na Cuidar + Follow

Isto ndo € nada.
Evento sobre o Cancro do Ovario,em parceria com #saBeRmaisContA da

AstraZeneca. .58

See translation

P
lOCMOOI.

":q Paulo Brunheim « 1st i

he @
Artigo Cristina Frutuoso - Ciéncia e Inovagdo GSK, Diario de Noticias e TSF -
Radio Noticias

See translation

Travar precocemente o cancro do endomeétrio

G e R
onpte N €ac

RIGHT DOSAGE TO LEARN,



A Diana na escola ~»

MAIS VIDEOS

P o) 007/2:00 | B & Youlube


https://youtu.be/_mR5NkX6Jto

SOCIAL MEDIA FOR PHARMA '

Push to consultation / Diagnostico

POR 1SS0, CUIDE DO SEU PULMAO,

a ,,
‘ a b‘asa , dCONSELH $30 J0A0
puxa nha 5%

Nao va na cantiga, cuidado com a fadiga

0l4a Lisboetas, como estd a satude dos nossos
pulmdes? Nos dias 1,2 e 3 de ..See more

#
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Patient support

Audlence

.3( K '
It's all ahou Your audience.
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Dia 2 (cont.)

Vamos acabar o dia 2 ©
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HCP — HealthCare Professional

Evermed o
el | 200 fnllowers
Promoted

Netflix for doctors has arrived! Learn how Novartis teamed up with Evermed to
launch Netflix-like video hub for doctors. #netflixforHCPs

Novartis Launches :
Netflix-Like [

On-Demand Video .___,"
Hub for Doctors 1‘/

[FiercePharma] Novartis launches personalized, Netflix-like on-

demand video hub

start.evermedtv.com
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HCP — HealthCare Professionals

"oy Pfizer "y Pfizer R
(@) 4762530 followers (e) 4 762 535 followers

Promoted Promoted

As a UK Healthcare Professional we know how busy your life is, so we've re-
developed PfizerPro our promotional website, to provide tailored content after
registration, that's based on your areas of interest.

As a UK Healthcare Professional we know there are many different reasons why you
may choose to visit a healthcare website. That's why we've reimagined Pt ..see more

For UK Health Professionals only. The PfizerPro website contains promotional information
For UK Health Professionals only. The PfizerPro website contains promotional information

We want to make sure ‘T use Pfizerpro

to keep updated

you receive your own

personalised support. on my areas of

interest”

@ Pfizer

e
P

Pﬁzer PRO e }ﬁer
- o ot ’ < ~ L » s
The all-new PfizerPro - it's a personal experience. The all-new PfizerPro - it's a personal experience.

h me. .£O.
hcpwelcome pfizerpro.co.uk cpwelcome.pfizerpro.co.uk

—
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A \isD Portugal
;’Merck . ” bt
h 37:7‘7‘:7’57: S - Promotec
@ It's time! @ A new, science-focused world is now available on Minecraft:
Education Edition. Download today to start your Periodic Odyssey f

Sabia que metade das recorréncias dos doent
q

ad
ocorreram em 2 anos? A #MSDPortugal la

es Co

m #Melanoma no estadio IIB
angou uma campanha que expl

A fun approach to learning

where science is waiting to
be discovered.

: 50% de todas as recorréncias
O melanoma esta na
*

sua lista de perigo?

doentes com melanoma no eg
IIB/C ocorreram em

2 ANOS

—— me————————————————————————————
> |d o003/024

Start Your Periodic Odyssey

‘ O Melanoma esta na sua lista de perigo?
(' Learn more )

Recorréncias dos doentes com M

RIGHT DOSAGE TO LEARN
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m Centro de Medicina Digital P5 + Follow *=-
-®

B Projetos & Inovagdo.

E com muito orgulho que anunciamos o Centro de Medicina Digital P5 como uma
das cinco institui¢des que integram o projeto "Real World Life", langado pela
Pfizer.

O projeto prevé a realizagdo semestral de centros estratégicos de reflexdo, os
chamados "Think Tanks", e pela criagdo de pontes de colaboragdo entre a Pfizer

Portugal e vérias instituigdes.

=Esta parceria visa promover o espirito colaborativo e a partilha de ideias que
potenciem o desenvolvimento de projetos inovadores.

## Pode ler a noticia na integra aqui. [l

#parceria #Pfizerportugal #realworldlife #inovagao #saude

See translation

Pfizer + Follow =

Conhece os sintomas mais comuns da menopausa? E sabia que nem todas as

mulheres tém os mesmos sintomas?
Ent3o fique connosco nos proximos minutos e saiba as respostas a estas e outras
perguntas.

Inspirados pela curiosidade, guiados pela ciéncia.

#pfizercurious #pfizerportugal

See translation

PHORMULA
lDCMOQI.

(5) + Follow =--

As vacinas contra a COVID-19 provocam casos graves de miocardite & pericardite?

Veja a resposta completa a esta questio agqui:

i
m
iT

i

See translation

#MITO 8

“As vacinas contra a COVID-19
provocam casos graves
de miocardite e pericardite”

Mitos e Factos_Da vacinagao contra a COVID-19_episodio 8. mp4

6..

RIGHT DOSAGE TO LEARN,
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+ Follow <*+-

w Diana Malhado, MBA - 2nd

O cancro do pulmao € o tumor que mais mata em Portugal. Por isso mesmo,
Alianga para o Cancro do Pulma&o, da qual a AstraZeneca faz parte, e o Diario de
Noticias antecipam a Semana Europeia de Luta Contra o Cancro, que s ..se

more
moie

m

See translation

N

CANCRO DO PULMAO

o3 por um futuro

mais Prom

Duarte e xovictas () A2"52...

O diagndstico e tratamento
do cancro do pulmao em debate

SO 25 7 shares

“e’ thj{e.nges in Cardiology + Follow

W

Amo s @
Hoje pelas 21h00, Webinar integrado no programa Hot Topics in Acute Coronary

Syndromes, com o tema: A doenga Coronaria aguda, do inicio da dor 2 alta
hospitalar. ..5ee more

See translation

CHALLENGES in
CARDIOLOGY

HOT TOPICS IN
ACUTE CORONARY SYNDROMES

WEBINAR
A doenca corondria aguda, do inicio

da dor até a alta hospitalar (1)

Eduardo
Oliveira

Cldudio
Guerreiro

ASSISTA EM AstraZeneca -~

challengesincardiology.com

P
_bCHOOL

@ Pedro Barreira + 2nd + Follow
7o+ ® ' -
Faltam dois dias ! Sabe mais em AstraZeneca Portugal

See translation

Modulo 3 | 18 de Novembro | 18h30-19h30

TRATAMENTO CANCRO DO OVARIO
- GESTAO PARTILHADA

Terapéuticas inovadoras
e 0 seu impacto clinico

Dr. Anuraj Parmanande
J
Oncologia

Papel do MGF na gestao do doente
em contexto ambulatério

Dr. Pedro Barreir

Medicina Geral e Familiar

[>/v B

RIGHT DOSAGE TO LEARN,
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v OAL

Ondas grandes... hoje ndo! Tony Laureano, um dos surfistas de ondas grandes mais
proeminentes, nos diz como liderar o inesperado e quais conclusdes podemos tirar
para outros desafios e condigdes da vida como a EPILEPSIA.

INTERNATIONAL 14.02
EPILEPSY DAY 2022

DON'T MAKE
BIG WAVES

FIND OUT MORE ON

www.bialepilepsy.com

LEADING THE

UNEXPECTED **#

:’ MSD Portugal
- _.l* owers + Follow

Nesta edi¢cdo do HPV Clinical Cases temos algumas novidades referentes ao
Comité Cientifico! Junte-se a nos e ao nosso prestigiado Comité Cientifico

neste projeto com foco no HPV que (Des)Conhecemos! 588 more

See translation

4.° Edigao | HPV Clinical Cases.mp4

RIGHT DOSAGE TO LEARN,
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HCP — HealthCare Professionals

GSK + Follow === 1mo-®
@ ?-‘riig-'zg followers Not all #asthma is the same. For some, a severe form of asthma may not respond to
initial treatment approaches.

Lucy doesn't let her #asthma get in the way of bringing home the win with her

team. By managing her symptoms before they strike, she is able to give it her all in Go #BehindtheScience to learn how targeting certain treatable traits could improve

every match. the future management of asthma. #WorldAsthmaDay

This World Asthma Day, we don't want asthma holding patients back and our Act M o e

Don't React awareness initiative aims to inspire people with asthma through real
patient stories like Lucy's.

Click here to know more: https://gsk.to/3LurCsP

#ActDontReact #WorldAsthmaDay
Eosinophils
are white
blood cells

They are an important part
of our immune system and
can help us fight infection.
SPEAK TO YOUR DOCTOR ABOUT @
GETTING AHEAD OF YOUR ASTHMA TODAY. @
0:05

cCe 22 T comment - 30 shares NP-GBL-ASU-VID-210002 - Date of preparation: August 2021
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Victor Dieguez - 1s
Talent Acquisition Manager, HR, Global Talent Solutions, Spain & Portugal en..
e ....0

y
Para nosotros es un orgullo informar cada tres meses del estado de nuestro IT

pipeline. Eso significa que nuestra #ciencia avanza y que seguimos buscando
#innovaciones que cambian |a vida de los #pacientes. Aqui, |a dltima ..see more

D

See translation

(1 23

Estado del PI

FASE 2 FASE3 Registro

Proyectos en
investigacidn » ’

.

Los ensayos se
Terapla cuntran en

P [
cxperimentos en testada en oficacia do!

a o : -
«l laboratorio ensayos elinicos m"‘“ : s nume
con humanos & 10Uty motlg; N

o

(<= T o R —

-

img

v €0 950 10 o3 wrere of Eate TR AT
-~ B

'RIGHT DOSAGE TO LEARN,
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_Janssen Portugal
[ ~u r 13 - .

+ Follow

ECO News - Portuguese Economy
(o] 3,471 followers
15 R ®

Na Johnson & Johnson celebramos a individu: portuguese pharmaceutical company BIAL will invest around €30 million on its
Estamos comprometidos em criar um ambientt campus in Trofa.

possam viver com orgulho.

See translation

cwarrras a1 vie Golwen

open&out

Bial invests €30 million in Trofa campus
€& Denise Francisco and 47 others

« 1 min read

f
s
o
f
o

P
lOCI"IOOI.

+ Follow

para os Prémios Pfizer, a3 mais antiga distingdo na
ortugal, que este ano celebra o seu 656°
resultam de uma parceria entre a Pfiz ..sec more

rémios
f |ze SOCIEDADE DAS CIENCIAS

MEDICAS DE LISBOA

s candidaturas

stao abertas

rega dos trabalhos
dia 9 de Julho 2022

RIGHT DOSAGE TO LEARN,
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Nuno Cunha » 2nd
75\ Boehringer Ingelheim :“-“.5-'35' Strategy Director at Janssen + Follow

O propésito da criagio de "um futuro em que a doenga seja uma coisa do
passado” inspira-te? Entdo atreve-te, esta pode ser a tua oportunidade &

Rosa Maria Lopez Carneros, nuestra Head of Business Operations, se convierte en
la protagonista del #TopInfluyentesDeLaSemana de The New Barcelona Post
hablando sobre nuestro hub digital, centro con el que nos consolidam ...s¢

See translation

_ Janssen Portugal

=7 13,402 followers + Follow
See translation w-®
O melhor programa de estagios ja arrancou!
5e acabaste os teus estudos agora e queres desafiar-te numa empresa gue te
pode ajudar a crescer, este & o teu momento. 588 more

vacionTecnol(

See translation

“Con nuestro hub
digital, atraemos talento,
inversion y desarrollo

de innovacién”

fohmronsfohmon

Bochringer
gelheim

Janssen Internship Program 2022 in Lisbon, Portugal | Pharmaceuticals

obs.jnj.com + 1 min read

10
m
=3
o

RIGHT DOSAGE TO LEARN,
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Dia 3

Estratégias e taticas
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12 Parte (3h) — Contextualizacdo do curso e posicao atual de social media
- Aren’t we all social?
- Avida na rede ( 0 uso, o potencial e a evolucéo )

22 Parte (3h) — Identificar bons exemplos, estratégias externas e as limitagcdes em pharma
- Social media out of pharma

- O medicamento de prescricéo e as redes sociais

- Social media in pharma

- Awareness, patients and HCPs — The different approaches

32 Parte (3h) — Estratégias e taticas
- Como criar um plano / campanha solida
- Aiimportancia do target

42 Parte (3h) — Solucdes atuais e como implementar com olhos no futuro
- Ferramentas e dicas

- Desenvolvimentos a ter em conta

- Um olhar no futuro

RIGHT DOSAGE TO LEARN,
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Social Media
Strategist

By @Mikinzie

What My Friends &
Family Think | Do

What | Do At

Social Functions What{antloibo

Como criar um plano solido

The different approaches

PHORMULA

lDCHOOL

What | Think | Do

What | Actually Do
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Objectivo d. T gnooters ovigilancia
Tipo de camj o0d ™ g\ﬁs” 1ity Management
Budget weske e B *\Nﬂ'}i‘ e envolvement
Timeline e e -1 S

ﬁ '
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2022 Digital Editorial Calendar

JANUARY - Reset for the New Year SOCIAL MEDIA CALENDAR

Healthy Family Meals

Best Restaurants for Kids MONDAY TUESDAY m THURSDAY FRIDAY SATURDAY SUNDAY

Where to Ski, Snowboard, and Tube

FEBRUARY - Open Hearts

Black History Month

Puberty Survival Guide for Parents
Valentines Day Events

Best Restaurant

MARCH - Spring Break Plans That Work
Multi-generational travel

e e G BT ToPIC
Spring Festivals + Consignment Sales + Easter Egg Hunts

APRIL - Special Needs

Autism Awareness Month Summer Trends

FACEBOOK

Parenting Without a Partner
Mother's Day Activities + Where to Pick Strawberries

MAY - The Mom Boss
Mother’s Day Gift Guide
Charlotte Career Moms We Love

Mother's Day Activities + Where to Pick Strawberries
Summer Songs

'This Or That'
JUNE - Cheers to Dads
Father’s Day Gift Guide
Stay-At-Home Dads

Summer Consignment Sales + Fireworks + 25 Free Activities

RIGHT DOSAGE TO LEARN,
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U your personal branding is yours, but
be mindful of the company reputation
that you are working for. 17,

Employee Branding
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N

NINKEDIN® FACEBOOK  Porqué o
" Linkedin?
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~"‘ground
image
Engaqing,
friendly pic
Descriptive y Ways
neadline ople to
ict you
b
You're an outs o you De &1 that you can be. This is

Killer summary

RIGHT DOSAGE TO LEARN,
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Classificacao pessoal do publico expectavel:

- A senhora reformada que nos conta a vida

- O senhor revoltado que nunca esta satisfeito

- A senhora que tem sempre uma duvida / o questiondrio ndo funciona

- O rapaz fora do target (?) que goza com a situagdo

RIGHT DOSAGE TO LEARN,
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Tips and tricks

- Put yourself in the other person’s shoes

- Don’t be a robot / be empathic

- Hide the rude and disrespectful comments (DON’T DELETE)
- Plan in advance

- Be creative!

RIGHT DOSAGE TO LEARN,
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Content is king.

RIGHT DOSAGE TO LEARN,
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Evitar ser geral

7527,..?(';"" Notonthehighstreet.com - Suggested Post | ¢y Like Page

i?ﬁ; Want to celebrate a special moment with your mum this Mother's Day?
Turn your photo into a Giant Polaroid Canvas Print

Copy curto

Call to action visivel
(Pelo menos existente)

Imagem sugestiva

Notonthehighstreet.com
Notonthehighstreet.com

Share * @ * Sponsored
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* David Pham

Anyoo wianea hoop? Moot ma at Rodney Park!

P
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Tell a story - in ad frequency

Team workflow

Phase A Owner Status Priority [+]
Brief L] *
Emily <00 Create scope
o 0 sy o st
Diana Set timelines
ook

°
-
& I Estimate budget

Contact vendors

monday.com

Final_Final0) _B_with motion_Sagie3

Sign Up s ) | — Sign Up — °
4 monday.com . | y Sk 4. Skip Ads bl

— | Conduct user research
@ Yow
A Motion Monster

Ad 1.of2+0:37

% Collect past designs
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"T've lost 97
pounds with
Noom."

it v
t o 4 J
! -
e —
Noom pe —8
noom.com - pdaad | noom.com
= s

In 4 weeks the typical Noom user can expect to lose 1-2iB8) pi
Real Noom users compensated for their stories W
*Typical Noom users can expect to lose 1-2 Ibs per week. Results may vary.

RIGHT DOSAGE TO LEARN,
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Tell a story - in ad frequency

nc.r-qu & L P
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~ Olpa Levin
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i
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~ Oiga Levin
75 a9
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% Fashercise

Fasherscise is activewear for the stylishly fit.
Check out our latest work-out videos for your
gym routine inspiration, or our deliciously
healthy recipes for lunch inspiration. Get fit
stylishly with Fashercise.

Discover Fashercise Today
Stylishly Fit Learn More
Y] S0 Commenia Jd11 Shaes

% Fashercise

Get stylishly fit with Fashercise.

e LO

%_ Fashercise

Go on, treat yourself to a little something from
Fashercise today and we'll give you free

=
0
-

\

Shop Fashercise
Shop Now

U L2 Commenis J1 1 Shares

A

OCHOOL
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Optimizar o conteudo

Offers
Facebook Right Column Ads

Ah-the sneaky right column photo ad. Everyone knows it and for
businesses, this ad type can work extremely well. However, while they
only appear on desktop, data shows they have the highest CPC (cost
per click) among other Facebook ad types.

Image Guidelines

* Image ratio: 9:16 to 16:9

Image dimensions is 1200 x 628 pixels.

Minimum width and height of 600 pixels.
Recommended image formats are JPG and PNG.
Images with 20% text or more could increase chances
of failed delivery.

*

* o o

Character Limits

¢ Text: 125 characters.
+ Headline: 25 characters.
¢ Link description: 30 characters.

q
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Ontimization is The Queen
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“Let’s try focussing on your posts that do receive comments”

RIGHT DOSAGE TO LEARN,
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Optimization Is queen

Budget / Bidding
Timeline / Timeframe
- Tipo de post
Plataforma

- Tipo de campanha
Targeting

- Frequéncia

*
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Dados de SoMe

56% 49% 43% 39% 33%

Understand their Develop creative Assess campaign Foster connection Support other
target audience content performance with consumers departments

®@ © 0 o

31% 30% 23% 16%

Report results to Trend Measure Competitive
manager and team analysis ROI insights

®@ O o o
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Analytics «

QUICK VIEWS

Post performance
Teamn performance
Baest time to publish
Amplify leaderboard

Advertising performance

IMPACT Webinar
Impact content
Audience discovery

& Settings

MY REPORTS H O
Mized overview (4]
Mixed overview (3)

Facebook overview (2)

ﬁ Mixed overview (4)

©@ o 12social accounts

) Fans

250

& 30 freen 220

) Fans
O "21 =
©) Posts
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(& Followers
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@ Followers
m
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@ Followers
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Social posts metrics:
Clicks

Comments

*Reach

*Engagement rate
*Impressions

*Shares

eSaves

*\Video views

*VVideo reach

Profile metrics:

*Follower growth over time
*Negative feedback rate
*Profile visits

*Reactions

*Overall engagement rate

RIGHT DOSAGE TO LEARN,
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Dados de SoMe - Campanha

Paid Insights Overview = & ok i ; Content

Clicks
Last 200 da

2M

Total Chcke

- Spend
Last 34 days

200 Fi
' I - - - - I - I - -
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Dados de SoMe - Campanha

YouTube Video Performance

VIEWS

N Analyzing data likea «
pro © 1410 416 55
- Qg - = Created: 2018-02-13 [ - —
il == w= Wiy Published: 2018-02-14 ' -
100
ENGAGEMENT LIFETIME STATS i3
TOTAL VIEWS LIKES DISLIKES 5 50
-

13,797 271 6

COMMENTS SHARES
Do D P DA DD D P P
£ 3 - s R | A1 L ! L
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FTEFP SIS SETS S S S S
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H 0 1 ' i
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SS555555808855553358585¢8¢8 & e e g e e e
SEEEESSE58558855855858§855888 S S O S S S A £ of




MARKETING
SOCIAL MEDIA FOR PHARMA

TWITTER, the view metric is calculated when a user
watches a video for at least 2 seconds and has 50
percent of the video player in-view. This rule applies
to uploaded videos and live streaming.

FACEBOOK, a view is calculated when users
watch three seconds of a clip, or 97
percent of its total length. This rule also
includes autoplays, meaning that you don’t
need to unmute a video in order for
Facebook to mark this as a view.

PHORMULA

?CHOOL

Watching three seconds of a video
counts as a view on Instagram

A view is counted when the video
starts playing in users’ feeds on
TikTok

RIGHT DOSAGE TO LEARN,


https://www.brid.tv/take-your-events-online-through-the-power-of-live-streaming/
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Dados de SoMe - Listening
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Mentions

38.9K 355

10.0K

50K

o
Aug 17, 2019 Aug 19, 2019 Aug 21. 2019
Mentions Influencers

a © gdin

... especially is making it seem like Biden is the only feasible candidate, and I'm
assuming they're doing it because they know he can be easily beat.

é © ExpensiveLove
) ... example, | do not like Biden. | like Bernie. The campaigns are still early. If | mention

a legitimate criticism of Joe they attack saying "Voie blue ..

ﬁ @ Bernie Sanders's "Green New Deal': A $16 Trillion Climate Plan
www.nytimes.com * Lisa Friedman

... Vice President Joseph R. Biden Jr. has called for spending §1.7 trillion over 10 years
. Senator Elizabeth Warren of Massachusetis has a $2 trillion ...

@ © NYCve

Bern Notice on Biden's reaction to Bernie’s Climate Plan:

0 Hilarious Joe Biden's Son Drug Addiction, Chinese Money Scandal and Fa...
LOMMELHARRISLIVE 2

6 ) FOX 5/ FoxsNY.com
@ 205 E 67th St, New York City, NY 10065, United States

Thouahts ahout what JIne Riden had in sav?

Sentiment
m Positive

35.5%

Countries

B HMegative
34.0%

20K

Aug 17, 2019

Languages

Aug 19, 2019

M English
W Dutch
B German
B Aifrnikaans
m French

Aug 21, 2019

90.5%
1.3%
0.9%
0.6%
0.5%

| Last 7 days . |
Reach
648.3M _s50
150.0M
100.0M
S0.0M
o
Aug 17. 2019 Aug 19, 2018 P
Topic cloud
primary ,
people democrats -Oée?ocratlc
it SANders vote J b _drUmFt)) |
| . ernie
oe biden** DlIAEN®
J harrl|s preSldent
oo like
Sources

W Twitter 97.0%
B MNews/Blogs 1.4%
B Facebook 0.6%
B YouTube 0.5%
B Reddit 0.2%
W Web 0.2%
M Instagram 0.0%
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Social Listening — This doesn’t work
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{4

A SUCCESSFUL COMPANY
DATA IT PRODUCES AN
MEASURES AND USES TH
BUSINESS O

PHORMULA
lDCMOOI.

S NOT MEASURED BY THE
D STORES, BUT HOW IT
AT DATA FOR ONGOING

PERATIONS.

Aubrey Barnaby Stanley, Intellectyx, 2017 , ,

RIGHT DOSAGE TO LEARN,
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Funil de conversao Reach

1. Qual e o objectivo?
2. Quais os canais e KPIs a implementar?
3. Como determinar as estimacoes?

4. Como determinar uma conversao?

(Evangelizagdo)

q
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Reach

Timeframe

(Evangelizagdo)

RIGHT DOSAGE TO LEARN,
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Dia 3 (cont.)

Estratégias e taticas



7 Internet Historian

5 s p 3,56 M de subscritores

MAIS VIDEOS

P o) 10:10/19:11 | B & Youlube

W



https://youtu.be/ROaj3bCpZEM?t=8

P
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@ kimkardashian View prefi-




CEO to stop buying palm oil from destroyed rainforest ~»
TR Partilhaf

MAIS VIDEOS

P o) 005/101 = & Youlube


https://youtu.be/1BCA8dQfGi0
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Crisis Management

TIME & @TIME - Feb 21

Nike Inc. is looking into what went wrong after Duke University star freshman
Zion Williamson sprained his knee when his shoe fell apart

Nike Stock Falls 1.7% After Duke Star's Exploding Shoe Injury

The company'’s stock fell as much as 1.7 percent in New York trading
Thursday

time.com

Barack Obama &
s @BarackObama M
Zion Williamson seems like an outstanding
young man as well as an outstanding

basketball player. Wishing him a speedy
recovery.

11:41 PM - 20 Feb 2019

32,271 Retweets 311,187 Likes 8 8 @ & @ b*@@

Qa3 Max Vs B

Pete Thamel @ @PeteThamel - Mar 15 v
The shoe fits: The story behind Zion Williamson's new Nike's (Kyrie) after his

last ones (Paul George) exploded. Just a casual trip to China and a longstanding
Coach K/Nike bromance.

The shoe fits: Zion Williamson's Nike swap pays off in triumphant ret...

After Williamson shot 13-for-13 from the field, dunked five times and
finished with 29 points in his return, it wasn't surprising he gave his new

sports.yahoo.com
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Essentials

Don’t overreact
Be transparent
Be compassionate
Be quick

Have a plan by phases

PHORMULA

OCHOOL

RIGHT DOSAGE TO LEARN,
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https://youtu.be/vZlmUG00OrI

SOCIAL MEDIA FOR PHARMA - Day 3
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* Geotargeting

* Demographics

* Language

* Interests

» Keywords

* Devices, operating systems and network operators

* Your customer data

PHORMULA

OCHOOL

SOCIAL MEDIA MARKETING PLATFORMS

PEOPLE CONTENT STRATEGIES CONS

» Photos & links » Local mkting

= Weak organic

* 25-34 - Information = Advertising
+ Boomers + Live video » Relationships [Each

= How-tos = Organic
* Webinars = SEO
s Explainers s Advertising

« Videois
resource-heavy

+ 25-34, 35-49 + MNews = Customer
» Educated/ » Discussion service
wealthy = Humor = Adsfor males

+ Small ad
audience

+ Long-form - B2B
content * Organic
» Core values » International

- - - WordStream

RIGHT DOSAGE TO LEARN,

+ Ad reporting &
custom audience

+ 46-55
+ Professionals




MARKETING ia’y‘?olstA
SOCIAL MEDIA FOR PHARMA r

CONYERSIONS

IRCREASE

CUSTON
AUDIENCE

RIGHT DOSAGE TO LEARN,
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https://youtu.be/K8_yzdZbOlA
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Re targeting “just to make sure” ©

1.Track the number of conversions the cost per conversion (CPA) and the conversion rate (CVR).
2.Revenue reporting

3.Analyze your sales funnel.

4.Build website custom audiences (WCAs) of all website visitors for retargeting.

5.Create audiences of people that have taken the desired action (leads, purchases etc) to exclude
from retargeting.

6.Create lookalike audiences in seconds. These pixel-based lookalikes will dynamically update over
time so they will always be relevant when using them in cold traffic campaigns.

7.You can optimize for conversions.

8.Dynamic product ads can be created, allowing you to retarget recent website visitors with the exact
products they viewed.

—
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Re targeting “just to make sure” ©

Facebook Pixel

One pixel for conversion tracking, optimization and remarketing.

R &

1. Create and Install Your Pixel 2. Create Custom Audiences 3. Track the Actions that Matter
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Re targeting “just to make sure” ©

Install Pixel Code

~ Add the events you'd like to track

Select the event categories that are meaningful to your business, and choose how you'd like to
track them,

@ Purchase Show Instructions
(D Lead

(3 Complete Registration

‘) Add Payment Info Show Instructions
@ Addto Cart Show Instructions
(3 Add to Wishlist

() Initiate Checkout Show Instructions
@ search Show Instructions
@ view Content Show Instructions
(3 Contact

(3 Customize Product

1 Donate

(3 Find Location

(I schedule

(I start Trial

(3 Submit Application

Back Give Feedback
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Re targeting “just to make sure”

Neeraj Sahu (SARRMRIMAIARE) v Data Sources Custom Conversions Partner Integrations

PageView

///\\\ LN ™

Wed 12ZAM  Wed 10 PM Thu7 PM FriSPM Sat2PM Sun 12PM Mon 10 AM Tue 7 AM Wed 5 AM Thu 2 AM Fri12 AM

N

o

Breakdowns Activity

Last 10 PageView Events

Event Time © Device Parameters O Tracking Type € Referring URL ©

Jan 10, 2019, 12:00 PN Desktop - Event Code hitp://- - - Ywebllogin
Jan 10, 2019, 11:59 AN Desktop - Event Code hitp// BN S/

Jan 10, 2019, 10:20 AN Desktop - Event Code hitp://- ) - Ywebllogin
Jan 9, 2019, 9:17 PM Desktop - Event Code http/e /My

Jan 9, 2019, 9:16 PM Desktop - Event Code http://i= ~ !Yweb/signu...
Jan 9, 2019, 9:16 PM Desktop - Event Code http:i/= ~ Ywebllogin

Close
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LinkedIn Targeting Options

Company
Company Connections,
Company Followers, Company
Industry, Company Name, and
Company Size

Job Experience
Job Functions Job Senioritys,
Job Titles, Member Skills, and
Yearsof Experience

E8

Education s~ Interests
Degrees, Fields of Study, '@'

Member Interests and

and Member Schools Member Groups

Demographics

Age and Gender

MAGNETICA

AT VEETRUT IS IENTIG

P
lbCMOOI.

Target a list of accounts or contacts X

Audience name

Example: "Current customers"

Upload list
Match based on a list of accounts I ’IChoose the contacts option for emaiII
® Maich based on a list of contacts

File guidelines

Max file size is 20MB. When uploading a CSV file, include only email addresses under the first
column, adding one email per row. The first row header must read "email". We recommend at least
300 emails (maximum 300,000 rows). After uploading, your list may take up to 48 hours to
process.

Learn more

By clicking "Upload file", | agree to these terms.

Upload file

|<.

—I Click Upload file when ready I

RIGHT DOSAGE TO LEARN,
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m CAMPAIGN MANAGER

Insight Tag

Manage permissions

Add the Insight Tag to your site by copying
site's HTML, right above the </body> tag. |

a="dienlav'none:" alt
display:none; " ait

Send instructions to your email (;

ACCOUNT ASSETS w

Website Tracking
Insight Tag

Conversion Tracking

Audience
Matched Audiences

Block Lists

Templates

Lead Generation Forms

src="https://dc.ads.linkedin.com/collec

) ©

le into the body section of your

J

Create campaign

Verified
advertiser.com @ | Add

How to install the Insight Tag
What is the LinkedIn Insight Tag?

Domains

P
SCHOOL

RIGHT DOSAGE TO LEARN,
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Linkedin “pixel” — Insight Tag

Conversion name * @

Website Demographics ' .
Gain insights about your website audience with professional data from LinkedIn. ‘ E.g. Whitepaper #3 Download o
Demographic metrics are approximate to protect member privacy. Learn more.

Conversion type @

‘ Add to cart v ‘
Current website audience Compare website audience Showing data for these dates

Value @
All Website Visitors A Select segment hd Past 7 days v

‘ 100.00 ‘

885 Pageviews

Conversion window @

View by: Job title + % of Pageviews @ All Website Visitors :
Clicks

Communications Specialist N ° 30days v ]
Views

Administrator N, .50 | Tdays v ‘

Course Administrator I ¢ Appled campaigns 0) ©

Select conversion method @
o Site-wide insight tag (recommended)

Public Relations N
Project Specialst I

" Event-specific pixel

Digital Marketing Consultant . EEB URL* @

‘ - Select - w || advertiser.com/thank-you
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DEMOGRAPHICS

These are the traditional filters
such as age, gender, parental

Targ et| 1 g r| g ht . YO U t U b e e

Custom intent audience

€ an au

INTEREST

You can choose from available
audience categories to reach
people interested in certain
topics, even when they may be
visiting pages about other topics.

Ads using audience targeting must comply with the Personalized advertising policy. Sensitive keywords will serve contextually only, or may not serve at IDEAS AUDIENCE SIZE

all. All campaigns are subject 1o the Google Ads advertising policies and may not contain any inappropriate content. Learn more

Weekly impressions

Audience name 100M - SOUM

Custom Intent - Organic Food Terms

Actual performance will vary by campaign. All campaigns are
subject to the Google Ads advertising policies. Learn more

Enter keywords and URLs related to products and services this audience is actively researching. Learn more DEMOGRAPHICS

AFFINITY AUDIENCES

Related keywords and URLs Age
g These allow you to target

customers who have expressed

18-24
all natural foods € J health foods storenearme €3 J organic food production € P interest in products or services
similar e ones you sell.
\ 35-
organic grocery store €3 organic whole food store € organic whole food stores near me €3 sprouts.com (URL) € E
45-54
the whole food market € the whole food siore €3 which is better sprouts or whole foods market €3 55-64
65+
whole food grocery store €3 J whole food market stores €3 M whole food store locator €9 } whole food store products €3 .
Unknown
wholefoods €) JI whole foods grocery store locations €) J whole foods market €9 l whole foods market com €3 0% 25% 50% 75%  100%

whole foods market inc €) )l whole foods organic food €) I whole foods store hours €3 I whole foods storein €3 Gender

IN-MARKET AUDIENCE

These are used to find audiences
that already seeking and

whole foods whole foods market €3 wholes food market locations € wholes food store €3 Male researching products or services
Female like the one you offer.
Unknown
0% 25% 50% 75% 100%

Parental status

KEYWORDS
Parent
Not a parent Starting up any kind of business
Unknown requires an infusion of capital. There
are two ways to acquire capital for a
0% 25% s0% 75%  100% business: equity financing and debt

financing.
SAVE CANCEL
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Dia 4

SolucoOes atuais e como implementar com olhos no futuro
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12 Parte (3h) — Contextualizacdo do curso e posicao atual de social media
- Aren’t we all social?
- Avida na rede ( 0 uso, o potencial e a evolucéo )

22 Parte (3h) — Identificar bons exemplos, estratégias externas e as limitagcdes em pharma
- Social media out of pharma

- O medicamento de prescricéo e as redes sociais

- Social media in pharma

- Awareness, patients and HCPs — The different approaches

32 Parte (3h) — Estratégias e taticas
- Como criar um plano / campanha solida
- Aiimportancia do target

42 Parte (3h) — Solucdes atuais e como implementar com olhos no futuro
- Ferramentas e dicas

- Desenvolvimentos a ter em conta

- Um olhar no futuro

RIGHT DOSAGE TO LEARN,
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"THINKTHATBANNER'AD Wlll W0

Y. AF ‘l‘

. 68 ' ~ 23
¥ M. 3 e = -
. VS ¢ oy
“0F COURSE!'I|MEAN...| WROTESCLICK
»COURSE!' CLIC

Services v Expertise v Results Creative About us Blog

no
good

A Growth Story...
or Maybe a Few.

We value our clients as partners and grow along their side.

Our team is dedicated to becoming a part of our clients’
brands and meeting their unique needs. Here are a few
stories about how we helped our client partners achieve their
growth goals.

EXPLORE @

PHORMULA

DCH

TALK TO US

RIGHT DOSAGE TO LEARN,


https://nogood.io/results/
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P
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When the creatives get the brief wrong

SHORSE

When the client
wants to combine
options 1 and 2

Eye on the ball

IG: @theincumbentagency

RIGHT DOSAGE TO LEARN,
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“Native Ad managers’

facebook




P
SCHOOL

SOCIAL MEDIA FOR PHARMA

C(lnv‘a, Home  Design v~  Templates  Features v~  Learnv  Plans v ®

What will you design?

Q Try logo, poster, anything

(¢] £ > = )

Presentations Social media Print products Marketing

TRY
( I'L.;"-}:',‘-:;,._:h PRESENT S UOU,V)
WITH EAS * THE % Yoio ¥ 5
" e’ B&"ﬁb o
Play with Canva Video Presentation (16:9) Instagram Post Poster Logo

'RIGHT DOSAGE TO LEARN.



https://www.canva.com/
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[ cearninG =
:= Contents

Introduction

@ What is social media marketing?
1m 12s

1. Creating a Social Media Strategy

O Set strategic goals

3m7s

O Define your audience
2m 55s

O Chapter Quiz

6 questions
2. Choosing the Right Channels

O Invest in a smart mix of channels
3m 9s

Q Search for skills, subjects or software

INSTRUCTOR

Overview

e}

"W -

AA RAN

|D Notebook = Transcript

RELATED TO THIS COURSE

PHORMULA
_DCHOOL

Give feedback

RIGHT DOSAGE TO LEARN,
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@ START FREE TRIAL  Login

a,, Products Unified-CXM Services Customers Company Resources

The Unified-CXM platform
for all customer-facing
functions.

As the only unified customer experience management platform
(Unified-CXM), Sprinkir helps the world's biggest companies —
and now the most beloved teams — make their customers and
fans happier. Across 30+ digital channels, our industry-leading
Al creates insights for deeper and more real-time customer and

fan experiences.

RIGHT DOSAGE TO LEARN,
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https://youtu.be/DBMVOaSaBnA
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quotsuite- Platform Plans Resources LogIn m

Socialis
your superpower.

Easily manage all your social media and get results with
Hootsuite.

Start Your Free 30-Day Trial

Compare Plans

ONYJOB@®O

RIGHT DOSAGE TO LEARN,


https://www.hootsuite.com/

&) Social Listening with Hootsuite Streams ~» i
Partilhar  Info...

SOCIAL LISTENING
WITH HOOTSUITE STREAMS



https://youtu.be/zRRkfkFZ0CM
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~YOU GETANAUTO REPLY!
~ ANDYOUGETANAUTO REPLY!

bd

'EVERYONE GETS'/AN™
AUT000000 REPLY!!

A

OCHOOL

. La Vie en Rose @

La Vie en Rose
Typically replies within a day
Clothing (Brand)

9:51 AM
t Started

o
i}

Hello Christina! I'm ROSE, your personal virtual assistant from la Vie En
Rose! & Have a guestion about our products, your order, or our stores?
Good news, | have an answer for everything (or almost!)

How can | help you today?
Enter your question or start with
one of my options below.

Track my order ﬁ'
| have a question -

Find us

Track my order &

I'd be happy to help! | can track your current order or show you previous
orders.

If you already know your tracking

number, click here.

. | know my tracking #
]

RIGHT DOSAGE TO LEARN,
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Privacy Report

)

Safari prevents trackers from following
you across websites.
Show More

LAST 30 DAYS

» iCloud+ Cancel

o

Most contacted tracker
coloft?n.co was prevented across 3 Hide My Email
websites

You can add a note to help you remember how
you use this email address.

Websites Trackers £ua blue126_cat@icloud.com

jamwirebeats.com

jamwirebeats.com

For weekly music magazine subscription
archviews.net

5 Use
betterbuild.cc

iCloud Settings

HORMULA

OCHOOL

COMNSUMER TECH

Apple Privacy Change
May Cost Facebook,
Google $25 Billion Over
Next 12 Months

RIGHT DOSAGE TO LEARN,
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O https:/www.

G

25 MAY 2018

y X
5*
*

PHORMULA

IDCHOOL

Consent

Privacy Settings
Cookies

Targeting information

RIGHT DOSAGE TO LEARN,
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Facebook removes ad targeting for 'sensitive'
topics like health, sex, politics and religion

The company is removing the ability to segment ads by anything more than broad categories like age and gender for "sensitive" topics.

RIGHT DOSAGE TO LEARN,
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Gamification

* Live video game show on Facebook
* Twitter polls

» Rewarding users for reviewing, liking,
commenting on or contributing content

« Creating a competition involving user-
generated content

* Posting trivia questions on social media

« Creating a social media treasure hunt
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"~ Pope Francis . ) ‘ - )
Humanity nee e~ z §

of hope and p

~~" Pope Francis
| ask each pa

encounter anc

nasa -
12 toa3s o

NASA Expiore the universe and discover our home planet with the official NASA instagra

m Pope Francis m m account NpY/www.nasa. gov

We ought newvi
we keep askin
c September 2013

3 BONG

RIGHT DOSAGE TO LEARN,
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https://youtu.be/qls9qTJhKp4
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Virtual Reality & SoMe



Arch Virtual: Custom Virtual Reality Development
1,74 mil subscritores

M

MAIS VIDEOS

P o) 0:13/1:35

zh Virtual, Developers of I‘\cadicys

» O

Partilhar Info...

" € ARCH VIRTUAL

= £ Youlube

L3
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A minha opiniao pessoal

Algoritmos melhores e mais importancia na descoberta
Menor distancia entre Social Media e outras plataformas
Mais rapida e eficiente conexao com outras pessoas dos mesmos interesses
Menos targeted ads, mais targeted community ads ( influencers / creators )
More global and yet more local
Rise and killing of misinformation

Realidade aumentada (AR) e Mixed Reality (MR)
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